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AVAILABLE IN: 
COUNTERTOPS 

Ideally designed to fit on the 
bar top. Mounted on lazy susan 
for player convenience. 

UPRIGHTS 

Also available in the traditional 
upright model. 

CONVERSION KITS 

Conversion Kits are available to 
change over your old video 
games. Upgrade your old videos 
into brand new games. 

If you want to win big, call us 
now and ask about Triv-Quiz 
. . . another quality video game 
from STATUS. 


STATUS GAME CORP. 
© COPYRIGHT 1984 


14.25" 

See us at Booth 2711, 2713, 
and 2816 at the AMOA Show. 


17.00" 


question. He then decides how many points he wants to play 
on that question. After he has wagered his points three 
answers will appear. The player now tries to select the 
correct answer. Each player receives a minimum of 
four questions. Bonus questions are earned based 
on high scores. Scores can reach into the 
millions. Players will like the challenge of 
competing against the game or each 
other for a high score. The player who 
achieves the highest score can enter 
their initials for display. 

Triv-Quiz lets the player choose 
from four challenging trivia 
catagories— SPORTS, 

ENTERTAINMENT, WORLD 
PACTS and the EXPERT 
CHALLENGE. Thousands of 
questions are stored in our 
advanced computer game 
system. 


SPECIAL ADVERTISING 
FEATURE 

Triv-Quiz offers the operator 
a special advertising feature. 
The operator may program 
his own advertising 
messages without the need 
of an additional and 
costly Keyboard. 




I 7A Culbro Park, West Hartford, CT 061 10. Telephone: (203) 278-1397 
2901 South Higland, Las Vegas, NV 89109. Telephone: (702) 731-4940 
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Capture all the fun and charm 
of the classic Whac-A-Mole. 

Bully Buster and Pattie Cakes are two kiddy games 
we have added to our exceptionally popular line of 
arcade games. Children of all ages love these 
games and they just keep growing in popularity. 






With progressive difficulty level, unlimited score, high 
score of the day, a selector switch for beginner, 
intermediate, or advanced play and micro- 
synthesized sound on some games, they just 
keep getting better and better. You can profit 
by learning more about our popular 
and dependable games. 

Call us and let us tell you more about 
our entire line of successful games. 

Ask about our distributor discount. 


Bob’s Space Racers, Inc. 

427 15th Street, Daytona Beach. Florida 32017 
Telephone: 904-677-0761 


Manufactured in the U S A 
Makers of amusement 
games since 1970 


SPECIAL NOTICE 

purchase your used equipment from 

NEW ORLEANS NOVELTY CO. 

Jn business for 50 years! 
International reputation for selling the 
finest used videos, flippers, & amusement 
games available anywhere. 

EACH & EVERY GAME BEAUTIFULLY 
REFINISHED' LIKE NEW BY EXPERTS 
All games authentic legal factory models 
GET ON OUR MAILING LIST FOR OUR 
LATEST PRICE BULLETINS OR CALL 
Rose, Eddie,, or Jean for latest prices 
3030 No. Arnoult Road 
Metairie^ LA 70002 * 504 888-3500 


HighBall 
Ticket Vendor 
Novelty 6up»e& 

The Norton Company, Inc. 

4910 W. Linebaugh Ave., Tampa, FL 33624 

813/962-4012 
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IS YOUR 
DISTRIBUTOR 
A PUPPET? 


Ask Yourself These Three Simple Questions: 

When it comes to your needs, does he have a wooden head? 
When it comes to advice on games, does it seem someone else is 
pulling his strings? 

When it comes to service, does he just give you a little shuffle and a 
dance? 

TIRED OF THE SAME OLD PUPPET SHOW? 

READY TO MAKE MONEY AGAIN? 

TRY YOUR INDEPENDENT DISTRIBUTOR 

CENTRAL 

DISTRIBUTING COMPANY 

3814 Farnam Street • Omaha, Nebraska 68131 

402/553-5300 



UP FRONT 


Cabbage Patch dolls 
and videos 


I realize it may be a bit early to make reference 
to Christmas, but anyone who will be shopping for a 
little girl knows that, just like last year, the most 
wanted item is a Cabbage Patch doll. Last 
Christmas and this year, otherwise normally sane 
mothers and fathers stood in lines longer than those 
you would probably find at a Michael Jackson 
concert just to be able to purchase one doll (which 
was the limit in some stores). 

You would think that Coleco would and 
should have known that every little girl would want 
a Cabbage Patch doll. Why didn’t they step up pro¬ 
duction? After you analyze the situation, you 
realize Coleco knew there was going to be a 
demand for the dolls. 

I have to hand it to the company for creating 
and maintaining the demand for the Cabbage Patch 
dolls. The demand exceeds the supply, making 
ownership all the more valuable. My sister-in-law 
happened to be in a toy store the day a shipment of 
the dolls arrived. One man rushed over and wanted 
to buy 40 dolls! He obviously knew the resale value 
would be tremendous. 

Video games used to run a parallel course to 
this. When they were introduced, the demand was 
in excess of the supply. That uneven balance was 
maintained throughout the video heyday. But what 
happened? The supply began to outweigh the 
demand and the supply kept growing as the 
demand decreased. No manufacturer seemed to 


realize that he should stop producing so many 
games. And here we are—way too many games for 
way too little demand. 

But this situation could change. The demand 
could again outweigh the supply because the indus¬ 
try is experiencing a metamorphosis that isn’t 
finished. 

1 am in awe of Monroe for its success with 
Birdie King. Monroe is not a large manufacturer out 
to build astronomical numbers of games, but Birdie 
King rivals the popularity of some games, backed by 
thousands of dollars spent on promotion, produced 
by larger manufacturers. 

But some of these larger manufacturers are 
realizing that smaller may be better than bigger in 
today’s market. The supply must stop exceeding 
the demand. 

Taito has cut down its operation and will 
operate on a smaller scale more suited to today’s 
marketplace. It seems Atari is moving back into its 
old facilities and has geared down operations. And, 
although Mylstar has been closed, I feel that some¬ 
one may revive the Gottlieb name that has been a 
legend in this industry. He will have to revive the 
company to a smaller scale than in past years, but 
he will probably be very successful. 

The key is to make the supply in proportion to 
the demand. I believe this will happen in the coin-op 
industry as more companies follow Taito and 
Atari’s lead. 


Y/kltAjuJ fyqTLuueJL) 


Valerie Cognevich 
Editorial Director 
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Letters to 
the editor ... 



Foreclosure 

You may drop my subscription 
to Play Meter , and please convey 
my appreciation to your staff for 
the courtesy extended over the 
years to keep abreast of an exciting 
industry even after I chose to leave 
it. 

I keep thinking I will write one 
last article on how a distributor tried 
to foreclose on my house in Arcadia, 
after I put it up for sale to pay off 
their $13,500 trust deed, which sub¬ 


sequently ballooned to $16,000 after 
they filed foreclosure unnecessarily. 
(I sold it rapidly and paid them off in 
full for the $16,000 to end a bitter¬ 
sweet relationship with the game 
industry.) 

I have moved to Northern Cali¬ 
fornia and nearer the Silicon Valley 
to pursue my robotics interest and 
rent, vs. selling, to minimize copy¬ 
ing from competitors and have 
more fun. 

Gene Beley 
Morgan Hill, California 


Pinballmania! 

Thanks for including the pinball 
story in your recent Buyers’ Guide 
issue ("Pinballmania! America 
Renews its Love Affair with Flip¬ 
pers,” October 1, p. 13). 

The contents of the issue are 
conducive to increased readership, 
and it only promotes the continua¬ 
tion of what we in Philadelphia feel 
is so important. 

Pinball is constant, and in an 
industry plagued with recent 
changes and surprises, we definitely 
need something to rely upon that is 
steady and consistent. 

Ironically, our company ran an 
advertisement in that same issue 
seeking specific pinballs while 
offering others for sale. We are very 
selective in our choices in games. 
Philadelphia players DO know the 
difference in quality. Maybe that is 
because the pinball machine has 
always been a significant part of the 
Philadelphia game marketplace, 
whereas it was not legal in any other 
major city up until the 1970s. 

We have seen an even greater 
interest in pinball during the past 
year. Although video games are to 
remain a fixture of the total mix in a 
location, I can safely say that pinball 
collections account for between one- 
third to one-half of our total game 
dollars. 

Hopefully, the factories will 
recognize this growing trend as a 
real "shot in the arm” to the indus¬ 
try, and continue to design and 
produce quality flipper games. 

Sharon Harris 
Public Relations Coordinator 
Stan Harris & Co., Inc. 

Philadelphia, Pennsylvania 


Audio Visual 
Amusements 

Offering the finest 
new and used 
equipment 

REPRESENTING LEADING FACTORIES 
• SALES, PARTS, SERVICE • 


NEW IN CRATE 

(Cine.) Dragon's Lair (1000 disc) $1595 (Nin.) Donkey Kong 3 $1045 
(Myl.) M.A.C.H . 3 $1695 (Nin.) Mario Bros. $1095 

(Nin.) VS System call (Zaccaria) Farfalla $1795 

(Nin.) Punch-Out call 


YOU’VE TRIED THE REST, 
NOW TRY THE BEST 

“We’re Eager To Serve” 

1809 Olive Street 
St. Louis, Missouri 63103 


314/421-5100 

For further information, call Pete Entringer (collect) 
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Columbia Pictures Closes Mylstar 


Columbia Pictures, Inc. announced the 
closing of Mylstar Electronics on September 24. 

F.P. Vincent Jr., chairman and chief executive 
officer of Columbia, issued this statement: "In line 
with our corporate strategy, we are constantly 
striving to concentrate our resources in the areas of 
our business for the return on assets and growth 
potential. After a careful review of the industry, we 
have determined the coin-op game business does 
not offer us appropriate growth opportunities." 

Vincent added that Mylstar's closing will not 
have a negative impact on the earnings of Coca- 
Cola, parent company of Columbia Pictures. 

Mylstar was a major manufacturer of coin- 
operated games for more than 57 years. Mylstar 
was founded as D. Gottlieb & Co. in 1927 by David 
Gottlieb and was family owned until it became a 
division of Columbia Pictures in 1976. Columbia 
was acquired by Coca-Cola in June 1982. 

The company name was changed to Mylstar 
last year apparently to reinforce the company's 


plans for a change and use of new technology. Pro¬ 
motion slogans proclaimed the name Mylstar was 
"created to evoke a vision that is brilliant, far- 
reaching, and unique." 

The persistent deterioration of the video 
industry is cited as the reason for the downfall of 
Mylstar though it had one of the best laser games, 
M.A.C.H. 3. and enjoyed tremendous success from 
Q'bert. Mylstar was forced to take legal action 
against some distributors when they refused to 
accept shipments of M A C.H 3 games after sales of 
laser games came to an abrupt halt in early 
December 1983 (Play Meter. April 1, p. 140). 

Boyd Browne, president of Mylstar, said the 
company will still be responsible for parts for 
games. Gil Pollock, vice president of sales/mar¬ 
keting, and Browne will stay at the Mylstar offices 
for awhile to handle calls. Browne said that all the 
firm's hard assets, including tools and licenses, are 
for sale. With this in mind, maybe the industry will 
see someone make an investment to see the legen¬ 
dary name of Gottlieb revived. • 


The End Ol An Era 

B7 Roger C. Sharpe 


Editor's Note: Roger Sharpe wrote 
this article for a past issue, 
lamenting Gottlieb's name 
change to Mylstar. We think it's 
appropriate to reprint this article 
as we lament Mylstar's closing. 


There are many who don't 
remember that Esso and Humble 
Oil were known suddenly one day 
as Exxon, that Esmark became a 
corporate name for many other 
recognizable companies, and 
that, closer to home. Gremlin dis¬ 
appeared under the Sega um¬ 
brella and Chicago Coin became 
Stem Electronics in 1977. Even the 
old Allied Leisure was transformed 
into Centuri. 

D. Gottlieb 8c Company, how¬ 
ever, has suffered a different fate 
due to, undoubtedly, new owner¬ 
ship over the years. Maybe the 
sentimentality or reputation 
attached to Gottlieb's name no 



David Gottlieb (left) sometimes had 
to sleep in cheap hotels and keep a 
gun under his pillow when he was 
young. However, when son Alvin 
Gottlieb (right) joined his father in 
business, he had a company that 
was a respected leader in the 
coin-op field. 


longer seemed valid to the com¬ 
pany's owners. 

The only problem I had initially 
when I heard about the Mylstar 
announcement (that Gottlieb's 
name was changed to Mylstar) 
was that the Gottlieb name seemed 
to be so much a part of the coin-op 
world. Admittedly, it was a reputa¬ 
tion built on pinball machines and 
we're now entrenched in a laser 
disc age, but the Gottlieb name 
didn't seem to hinder the recep¬ 
tivity and success of that recent 
video standout, Q‘bert. 

I suppose the name change 
might have been viewed as a way 
to break away from an old regime, 
or the belief that Gottlieb some¬ 
how stood for a conservative, 
stodgy, and antiquated philoso¬ 
phy. And what better way to 
convey a sense of change, via 
advertising campaigns and other 
corporate programs, than via a 
name change. 
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Van Brook is # 1 World Wide 


Keeping our Customers Number One has made Van 
Brook the Number One Leader in the Amusement & 
Casino Token Industry. No other supplier can offer you: 

• Immediate, same day shipment on Stock Tokens and 

Accessory Items. 

• Buy-Back Agreement 100% on Stock Tokens. 

• Special-Sized Token Wrappers. 

• Wide array of all necessary Signs and Stickers. 

• Accessory Items in stock for immediate shipment. 

* Token Mechs (Metal & Plastic, 48 different sizes 

and types). 

* Cradles & Cradle Kits. 

* Push Chutes (Complete, Single-Token & 

Double-Token), Replacement Slides. 

* English # 515 Roll-Down Acceptors. 

* English 4x4 Replacement Cradles & Kits. 

* Klopp Token Counters. 

* Security Cash Controller 

* Kwik Koin Token Dispensers. 

• Expert Technical Advice & Assistance, based on 

many years of experience. 

• Professional Artwork & Design Service at no charge. 

• Hundreds of attractive Stock Dies . 

• NOTES & QUOTES Promotion Booklet (up-dated 

and revised periodically). 

• Exporting Expertise - We know the Export Market, 

and how to solve its complex problems. 

• Product Exellence - Van Brook Standards of 

Precision and Quality Control are the highest in 
the Token Industry. 

Phone or write for catalog & samples 



Copyright 1982 • Van Brook of Lexington. Inc • All Rights Reserved 



VAN BROOK OF LEXINGTON, INC. • P.O. BOX 5044, LEX. KY. 40555 

^ (606)231-7100 — 










DontUaxt! 

Do Som&TMXMG 
That Works! Br»mg Back Big Bucks ujzth 
TicKtTS, a R&OEWpt/cvO Program,Catalog of 
Valuable. Prizes. Coin-a-T/cket has the.Fast Track, 
to Recovery, Cash,* Locat i oKis. -Se.e. OOR- 
WiSWBOOK.RsR.tO.O-OERs! r - 

V/SlTO0R.BoftTH^2C/ : ?-^‘Z0Z0 U J!l 1 h IU 
AT AMO A Xor £.XPOSiTK>3 2.763 E. Fourth Avf Cot-vMBUS,On 4-321? 

614-252-8878 


Change hard to accept 

Well, somehow I can accept a 
Cassius Clay changing to Muham¬ 
mad Ali or even Lew Alcindor 
becoming Kareem Abdul-Jabbar, 
but somehow I can't readily swal¬ 
low this change. 

Gottlieb just meant, and means, 
too much to just let it get cast aside 
without some type ot review and 
salute to a company and a family 
which not only symbolized the 
amusement game industry, but 
also became synonymous with the 


very lifeblood and evolution of the 
business. Now, Bally is the only 
corporate name which remains 
from Depression days. 

When I first discovered coin-op 
games in my adult life, the primary 
attraction was pinball. And the 
company with the games that I 
found so special was D. Gottlieb & 
Co. I knew nothing about the 
manufacturer, and even less 
about the industry, but as a player 
I knew what I liked and Gottlieb 
pins always seemed to be the most 


enjoyable. There were games 
such as Cow-Poke, Subway, and 
Majorettes. They planted the seed 
which would grow years later 
when I began my research for 
Pinball!. 

It was only when I started to 
research the industry via inter¬ 
views and old publications that I 
finally discovered just what a 
major role Gottlieb had played in 
the very existence and perpetua¬ 
tion of the coin-operated amuse¬ 
ment business. Here was a true 
family operation led by a strong 
and dynamic personality—David 
Gottlieb. 

Born in Milwaukee, David 
Gottlieb was running punch 
boards in the oil fields of Texas 
back in the 1920s. Short in height 
(5-foot six), but not stature, this 
young man in his early 20s would 
travel from town to town in the 
cabooses of freight trains. He slept 
in cheap hotels with a gun under 
his pillow and a dresser pushed up 
against the door. 

When movies became the new 
form of entertainment, Gottlieb 
began showing D.W. Griffith films 
such as "Intolerance" and "Birth of 
a Nation" to every town he came 
to, sometimes setting up his own 
projector in a town hall when no 
other facilities were available. 
Moving back to Chicago to set up 
business with his brother Sol, David 
Gottlieb saw a new opportunity 
and seized the moment. 

An industry's birth 

It was late in 1931, and after 
having manufactured various 
novelty machines, including the 
Husky-Grip Tester and the 
Majestic Moving Target, Gottlieb 
produced a little countertop game 
called Baffle Ball and a new indus¬ 
try was humbly bom. Enlisting the 
help of his brother, his wife, and his 
wife's brother, David Gottlieb had 
his company producing up to 400 
machines a day with operations 
normally running around the 
clock. 

As the popularity of these new 
novelty games increased, so too 
did the number of individuals who 
were drawn in the industry with 
expectations of capitalizing on the 
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expanding boom. However, there 
were some who embellished on 
the Gottlieb invention to broaden 
its appeal and audience. One 
method which developed was the 
addition of an automatic pay-out 
mechanism, turning novelty enter¬ 
tainment and amusement into a 
more gambling-directed venture. 

Although he did dabble a bit in 
this area of game design, Gottlieb 
quickly turned away from this 
format and remained staunchly 
committed to innocent fun. And as 
the industry began to feel the 
repercussions of this guilt-by- 
association and public opinion 
denounced the entire coin-op 
industry, Gottlieb tried as best he 
could to weather the storm. 

Fortunately, for the business at 
least, a war intervened and turned 
attention back to more important 
issues. Factories of this Chicago- 
based industry were changed into 
war munitions and material plants, 
and thoughts of the future were put 
on hold. 

However, after the battles 



ended and life tried to return to 
normalcy, Gottlieb was ready to 
begin anew. But the world had 
changed and so too had society's 
taste for amusement games. 
Something different was needed 
to lead to the future. The old ideas 


and designs were no longer 
enough to sustain interest and 
many former major powers in the 
industry, already devastated by 
years of inactivity in producing 
their livelihood, could no longer 
rebound. Only a few remained to 
continue the cause and keep any 
flickering dreams alive. 

D. Gottlieb & Co. was one of 
those companies, and in 1947 this 
manufacturer once again took the 
lead when it introduced flippers 
on a game called HumptyDumpty. 
Pinball was suddenly, and forever, 
transformed into a more challeng¬ 
ing, skillful, and interactive form of 
entertainment, and players soon 
noticed the change and flocked to 
see and try the new innovation. 

A respected company 

With Alvin Gottlieb joining his 
father, adding yet another gener¬ 
ation to this founding enterprise, 
the company began to gain a 
reputation for dependable, 
reliable, and solid equipment that 
attached both the skilled and 



JACK’S AMUSEMENT 
COMPANY 


has two locations read y to serve you! 


* ARKANSAS * 

310 Strong Highway 
El Dorado, Arkansas 71730 

501/863-5600 

Jack Ethridge, President 


* TEXAS * 

4019 Avenue ‘A’ 
Lubbock, Texas 79404 

806/762-6283 

Mel Harp, General Manager 


FOR FACTORY-AUTHORIZED 
SALES & SERVICE, 

CALL JACK'S! 

“We're large enough to serve you & small enough to appreciate you." 
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Mylstar‘s MACH. 3 was one of the best lasers on the market. 
As laser revenues fell , however, some distributors 
did not want to accept orders of the game. 



Q'bert was one of the highlights of 1983. 


novice player. And, as the years 
passed, D. Gottlieb 8c Co. grew in 
stature and respect to the extent 
that when I first ventured into the 
world of coin-op back in 1974, 
there was a type of mystique 
attached to the Gottlieb presence 
in the field. 

The company was like still 
water running deep, serving up a 
nuance or advance on an almost 
regular basis in terms of playfield 
components and features, as well 
as individualized graphics that 
tended to set Gottlieb apart from 
the crowd. Admired for the kind of 
operation it ran, the company was 
viewed with a measure of envy, 
reverence, and mystery. 

In hindsight, it really wasn't any 
great secret, only the belief in 
basic principles which seemed to 
permeate the equipment pro¬ 
duced. Each machine seemed to 
incorporate some essential ele¬ 
ment which tended to make it 
better, or at worst, appealing to the 
audience of the time. 

Somehow, as a player, you 
could expect certain things from a 
Gottlieb machine which weren't 
necessarily the same type of tactile 
and sensory feedback found on 
other games from competing 
companies. Gottlieb machines 
offered a different playing expe¬ 
rience that just couldn't be dupli¬ 
cated, while distributors and 
operators knew they could rely on 
this manufacturer's products for 
steady income. 

It was the best of both worlds, 
but there were other develop¬ 
ments afoot which would swiftly 
erode this magnificent base of 
operations Gottlieb had created. 
The first sign that the times were 
changing came about when 
video games proved to be a viable 
replacement for older novelty and 
arcade attractions such as gun, 
digger, and other mechanical 
machines which were no longer 
what a new television generation 
wanted. 

The most telling blow, however, 
was the advent of solid-state elec¬ 
tronics into the world of pinball 
with its flippers, drop targets, spin¬ 
ners, and other staples. After 
watching its competition get a 
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head start in applying the new 
technology and perfect individual 
systems, Gottlieb finally entered 
back into the race with Cleopatra 
which was introduced amid much 
hubbub at the AMOA in 1977, 

I remember the response to this 
simplistically designed game with 
its distinctive blue displays. Those 
members of the industry who had 
supported D. Gottlieb & Co. for so 
long were relieved the company 
had delivered a piece for the 
times. They no longer made 
excuses for the company such as 
"They're waiting until they get 
everything right, you'll see" or 


said to diversify and broaden 
operations. At the 1980 AMOA 
industry members were intro¬ 
duced to No Man's Land, the com¬ 
pany's first video game. 

Not an in-house creation, it was 
at least a beginning and the 
acknowledgment that Gottlieb 
had to change with the times. But it 
had to play catch-up, finally 
unveiling a home-grown effort, 
Reactor, at the 1982 AOE conven¬ 
tion. The response wasn't over¬ 
whelming although the Gottlieb 
name still meant something to 
individuals in the industry, as well 
as players worldwide. 


Gottlieb machines offered a playing experience 
that couldn't be duplicated, while distributors 
and operators knew they could rely on this 
manufacturer's products for steady income. 


"They just don't want to rush into 
anything." 

Game limitation 

Well, better late than never, the 
company had arrived into the 
present with products that were 
once again reliable and enter¬ 
taining for players. However, there 
were to be other subleties in game 
design that Gottlieb didn't, and 
couldn't, take the lead in due to the 
electronics system at the core of its 
machines. It had limitations which 
were obvious beneath the surface 
and tended to stifle and restrict 
development. 

Then, as pinball began to feel 
the pressure from a public pre¬ 
occupied with video, Gottlieb held 
fast to what it had symbolized for 
so long: good quality pinball 
machines. Other companies in the 
field expanded their sights and, 
where once a factory might have 
focused on flipper games, room 
was being made to include videos. 

The conservatism which had 
been a part of the Gottlieb image 
was only further reinforced when it 
attempted to ignore the warning 
signs and go on with business as 
usual. But even this industry giant 
saw the writing on the wall which 


The problem was magnified 
because the industry was in transi¬ 
tion, and so too was D. Gottlieb 8c 
Co. Only when Q'bert was intro¬ 
duced in the beginning of 1983, 
had the company finally turned 
the comer on the road back. There 
was new ownership and the old 
guard as well as any tangible links 
with the past faded. All that re¬ 
mained was a rich heritage and 
reputation built over generations 
and decades which, undoubtedly, 
might have played a more major 
role in the survival of Gottlieb, 
during the lean times, than any¬ 
one might be willing to imagine 
and accept. 

To the late, great David Gottlieb, 
along with his family, friends, and 
employees over the years, I would 
like to say thank you for helping to 
not only give birth to this incred¬ 
ible industry, but for also helping it 
survive and endure during the 
hard times when so many others 
no longer believed in the dream of 
coin-operated amusement enter¬ 
tainment. It is a legacy none can 
deny or afford to forget. In fact, it's 
the kind of stuff that for so many 
other industries and fields legends 
are made and then nurtured. So, 
so long D. Gottlieb 8c Company. • 


BUY FROM 
THE BEST 

• THE LOWEST 
EVERY DAY 
PRICES. 

We will meet or beat any 
price of any reputable dis¬ 
tributor published in PLAY- 
METER MAGAZINE for 
any equipment we have in 
stock. 

• PROMPT 
SHIPMENTS. 

We guarantee that any new 
or location ready game you 
purchase from our in stock 
inventory will be shipped 
within 3 business days 
after receipt of your prepay¬ 
ment or deposit. If your 
order isn’t shipped within 
such time, we will send you 
$ 100 . 00 . 

• FREE DELIVERY 
FOR PREPAID 
ORDERS. 

When you purchase a new 
or location ready game and 
pay for it at the time of your 
order, we will pay all the 
shipping and freight costs. 
You’ll be saving $50.00 or 
more in freight costs. 

• WE WARRANT 
WHAT WE SELL. 

You’ll receive a 30 day war¬ 
ranty covering the monitor, 
logic board and power sup¬ 
ply of any new or location 
ready game. We have an 
expertly trained technical 
staff available to assist you. 

The 

Game 

Exchange 

(THE ORIGINAL) 

1289 ALUM CREEK DRIVE (Our only office) 

COLUMBUS, OHIO 43209 

(614) 258-2933 

CALL TOLL FREE 

IN OHIO 

1-800-848-1514 

OUTSIDE OHIO 

1-800-848-0110 
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Call us toll-free 
800 - 225 - 2734 * 


for savings 
up to 25% 
on your next 

Token Order 


Call our toll-free number for 
immediate quotation and 
we’ll prove to you that we 
will save you up to 25% on 
your next token order. 
Same day shipment on 
stock tokens and only 3-4 
week delivery on custom 
tokens. 

Design service available 
at NO COST. Call Roger 
Williams Mint for best 
service, best quality and 
lowest price. 



Roger 

Williams 

Mint™ 


Northwest Industrial Park 
79 Walton Street, 
Attleboro, MA 02703 
*In Massachusetts, 

CaU (617) 226-3310 


Konami 
debuts 

'Super Basketball’ 

IConami’s latest effort, Super 
Basketball , is featured on this issue’s 
cover. "It’s a unique basketball game 
in the sense that it is very real,” said 
Rene Lopez of Konami. "And it’s 
coming out at the right time—when 
college and professional basketball 
seasons are starting.” 

Konami plans to begin ship¬ 
ment of the game in early October, 
although at press time it was unde¬ 
cided whether the game would be 
introduced as a kit or as a dedicated 
game. 

"The kit market is somewhat 
saturated,” Lopez explained. "It’s 
easier for many companies to enter 
the market with a conversion than it 
is with a dedicated game.” 

Super Basketball is testing "very 
well,” Lopez said. Konami will show 
the game at the AMOA show in 
October and has tentative plans to 
offer a basketball competition for 
attendees. 

The one-player game allows the 
player to dribble by pressing the 
"dribble” button rapidly, a motion familiar to Track & Field players. 

"Pass” and "shoot” buttons are also 
featured, and the joystick controls 
the direction of the player. 

If the player is charged with a 
foul, he loses five counts on the 
scoreboard clock which he can 
regain by holding the "shoot” 
button longer the next time he 
attempts to make a basket. 

Collections on Konami’s Time 
Pilot ’84 and Gyruss recent kit 
releases are still excellent, Lopez 
said. 

One of Konami’s goals for the 
future, he explained, is to provide 
inexpensive dedicated games for 
operators. "We as manufacturers 
need to help our customers,” Lopez 
added. While lower prices may aid 
distributors and operators, he noted 
that "like anything else, it depends 
on the game itself.” • 

PLAY METER, November 15, 1984 




14 











ATARI UNDERGOES 
SUBSTANTIAL CHANGES 


In a series of broad changes at 
Atari, it appears John Farrand has 
become president of Atari's coin-op 
division once again and Jerry Marcus 
has resigned. 

Farrand started as executive vice 
president of the coin-op division in 
mid-1982, and in late 1982, he was 
named president of the coin-op 
division. But in early 1984, he 
became president of Atari Products 
Co. As Atari president, he presided 
over the entire Atari home and 
coin-operation. The Atari home 
computer and video game division 
was sold earlier this year to Jack 
Tramiel, founder and former presi¬ 
dent of Commodore International. 

In a recent Atari news release, 
Farrand was identified as president 
and CEO, Atari Games, Inc. Play 
Meter tried to contact Farrand 
about his new position and the 
status of Skip Paul, former president 
of the coin-op division, but Farrand 
was unavailable for comment. Paul 
was formerly legal counsel for Atari 
before assuming the coin-op pre¬ 
sidency. 

Meanwhile, in a joint communi¬ 
que, Farrand and Jerry Marcus 
announced Marcus' resignation. 

Farrand stated that Marcus will 
remain on special assignment with 
the company for a period of time. 
Marcus has, however, relinquished 
any responsibility for Atari sales and 
marketing. 

It was further announced that 
Shane Breaks, formerly vice presi¬ 
dent of international sales, will 
assume responsibility for worldwide 
sales. 


Kevin Hayes, whose previous 
duties included financial controller 
and managing director of Atari 
Ireland, now takes on the role of 
chief financial officer of Atari 
Games, Inc. 

Industry insiders believe that 
Hayes is preparing to move the 
entire Atari organization back to its 
Borregas Avenue, Sunnyvale, fac- 


For the Amusement and Music 
Operators of Texas, the Special 
Session of the Texas Legislature in 
June was a victory. 

After a month of long sessions 
and hard work, the state's lawmakers 
put together the first major tax bill 
for Texas in 13 years. And because of 
an effort by AMOT members and 
staff, the tax package did not con¬ 
tain a 4 percent gross receipts tax on 
amusement machines. 

The final version of the hefty tax 
plan was approved July 3, late, on 
the final day of the session. 

The annual Occupation Tax on 
coin-operated amusement games 
was increased from $15 to $30 effec¬ 
tive November 1. Counties and 
cities may still levy an occupation tax 
on coin-operated machines, butthe 
maximum amount allowed has been 
decreased to Va of the state tax from 
Vi. This will keep the city/county 
rate the same: $15 xi/ 2 = $7.50 before 
the change and $30 xy 4 = $7.50 after 
the change. 


tory. Atari vacated the plant several 
years ago, but it retained the pre¬ 
mises. 

Sources say Hayes was preparing 
for Atari's move into El Paso head¬ 
quarters earlier this year before the 
recent series of changes. 

Both Hayes and Breaks will relo¬ 
cate to Milpitas, California, and will 
report directly to Farrand. • 


Amusement services are now 
subject to the general sales tax. This 
provision does not include amuse¬ 
ment games, but it does include 
admission fees to areas for amuse¬ 
ment, entertainment, or recreation 
such as theme parks, movies, con¬ 
certs, and bowling alleys. 

The cigarette tax was increased 1 
cent effective October 2. Another 1 - 
cent increase will be imposed 
August 1, 1985. The new tax will be 
$9.75 per 1,000 cigarettes that weigh 
3 pounds or less per 1,000 and $11.85 
per 1,000 cigarettes that weigh more 
than 3 pounds per 1,000 in October. 
Next August it will be $10.25 and 
$12.35 respectively. 

Although coin-operated amuse¬ 
ment games remain exempt from 
the sales tax and gross receipts tax, 
tangible property purchased from 
coin-operated machines is subject 
to the general sales tax effective 
October 2. This includes food and 
drinks sold through vending ma¬ 
chines. • 


TEXAS LEGISLATURE 
PASSES TAX PACKAGE 
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NEWS 


SHUMSKY STARTS 
RENO GAME SALES 


Marty Shumsky, a 16-year indus¬ 
try veteran, has opened Reno Game 
Sales in Reno, Nevada. 

The new company is a factory 
representative in the West for 
several manufacturers. It will also 
work with some distributors, buying 
and selling as a jobber. 

Shumsky, who holds a master's 
degree in marketing, started with 
Rowe International as a marketing 
analyst in 1968. He joined United 
Billiards in 1974 and later became a 
vice president and part owner. He 


moved to International GameTech- 
nology (IGT) and relocated to Reno 
in 1980. He was recently the agent 
for amusement games at Lucky 
Distributing. 

"I remember when I was back 
East how difficult it was as a manu¬ 
facturer to get good cost efficient 
sales coverage in the western third 
of the country," Shumsky said. "I 
hope to fill that need for selected 
manufacturers." 

Reno Game Sales represents 
Status Games of East Hartford, Con¬ 


necticut, which is currently pro¬ 
ducing a laser game and Triv-Quiz, a 
video game capitalizing on the trivia 
craze sweeping the country. 

Reno Game Sales also has made 
an agreement with Merit Industries 
of Cheltenham, Pennsylvania, and 
Shumsky said he expects to have 
several announcements prior to the 
AMOA show. 

Reno Game Sales is located at 
1280 Terminal Way, Suite 22, Reno, 
NV 89502. Telephone: 702/786- 
2002 . • 


FRESNO CAME PLAYERS 
COMPETE ON ‘SNAKEPIT’ PROMOTION 


More than 200 video game 
enthusiasts gathered at the massive 
Fashion Fair Mall on August 2 to play 
for pay in a Snakepit video game 
promotion created by Bally Sente 
and the area's top-rated rock music 
radio station, Y94 FM. 


The $940 first place prize was 
claimed by Kipp Howard, who 
amassed 262,325 points. The second 
and third place prize winners, Ron 
Fox and Jim Standow, won Golden 
Eagle tours of the scenic Yosemite 
Valley while the fourth through 10th 


place winners received compli¬ 
mentary dinners. 

The promotion, which was 
touted for more than a week on the 
radio station, was also advertised via 
newspaper and other teen-oriented 
rock stations. Entry blanks were also 
available to game players at most 
Fresno-area video game entertain¬ 
ment centers. 

Snakepit is the first Bally Sente 
game offering in the Sente Arcade 
Computer (SAC) System. The system 
incorporates the use of Game 
Frames and interchangeable, hand¬ 
sized software cartridge packages 
that allow game operators and dis¬ 
tributors the flexibility to change 
one game into another within 
minutes. 

As many as seven new SAC soft¬ 
ware cartridges are expected to 
debut at the Amusement and Music 
Operators Association convention 
in Chicago in late October. Also, the 
SAC II system, which incorporates 
live action with the game playing 
experience, is also expected to 
debut at the Chicago conclave. • 



Those playing a key role in making the "Snakepit... Whip it and Win" contest 
in Fresno, California, a success were: (from left) Brad Marsoobian, manager, 
TILT arcade; Kipp Howard, contest winner; Dave Anderson, Y94 FM account 
executive; and Ken Wagener, marketing director. Bally Sente. Howard won 
$940 for his proficiency in playing the Bally Sente game. 
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MERIT OFFICE RAIDED, 
GAMES CONFISCATED 


Merit Industries, which had just 
moved into new facilities, was given 
a less than welcome reception when 
law enforcement officials raided the 
Bensalem township office in mid- 
September and confiscated equip¬ 
ment declaring it illegal gambling 
equipment. 

Allen Rubinstein, Buck's County 
district attorney, declared in a news¬ 
paper article that he wanted the 
games destroyed. However, Merit 
officials feel certain they will get the 
equipment returned shortly. Rubin¬ 
stein could not be reached for 
comment. 

According to Merit President 
Peter Feuer, the township was well 
aware of the firm's product line 
before Merit's move. "We have 
been trying to arrange meetings 
with the DA's office for over five 
months to have them approve the 
games. All of this could have been 
avoided if they would have handled 
it in a businesslike manner instead 
of taking action without finding out 
the facts," Feuer said. 


Feuer also said that Merit is still 
in business and operating as usual, 
pending meetings with the DA's 
office. "I am certain the games will 
be approved now which is what we 
wanted to get accomplished five 
months ago. Then they are going to 
have the additional expense of 
returning the games added to the 
expense of removing and storing 
them," he commented. 

Feuer feels that the climate in the 
Philadelphia area is conducive to 
the raid. "There is widespread cor¬ 
ruption at all levels of the police 
department, and I guess the police 
feel they did something that will be 
a plus to them," he said. 

An article in the Philadelphia 
Inquirer only two weeks after the 
raid on Merit told of several police 
officials in high positions indicted 
on charges of extortion and corrup¬ 
tion. In some instances, gambling 
money was passed onto those in 
high offices within the police 
department. • 


All Listed Equipment 

Ready For 


Immediate Shipment 

COMPLETE GAMES 

Karate Champ. 

. Call 

Return of the Jedi.. 

. Call 

Spy Hunter. 

. Call 

Punch Out. 

. Call 

V.S. System. 

. Call 

Turkey Shoot. 

. Call 

Gaplus. 

. Call 

Pole Position. 

$1795 

Pole Position II. 

2095 

Track & Field. 

1295 

Cheyenne . 

. Call 

HOT KITS 


10-Yard Fight. 

$ 745 

Hyper Sports. 

745 

(Fits any horizontal monitor 

and cabinet) 


KITS 


Vs. Golf, Baseball, or 

Tennis. 

$ 295 

Mega Zone. 

695 

Time Pilot '84. 

695 

Champion Baseball. 
Champion Base- 

395 

ball II. 

545 

Tag Team Wrestling 

695 

NEW SPECIALS 

Three Stooges . 

$1395 

M.A.C.H. 3 (ckpt) .. 

995 

PINS 


Star Light. 

. Call 

Touchdown. 

8-Ball Deluxe 

. Call 

Limited (new).... 

$1995 

MAX-A-FLEX (new multi¬ 
game system) comes with 4 

new games • $1395 (i 

new) 

The Industry's Bottom Line 

INTERSPACE 

VIDEO 

SALES 


5931 Power Inn Road 
Sacramento, CA 95824 

916/386-0100 



Mort Ansky, Mike Friedland, and Peter Feuer of Merit. 
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PUBLIC COMPANY’S PRIVATE 
PAY PHONES INSTALLED 

The first privately owned pay past few years/' said Allan Glezer- in the call. The instruments are 


telephone offered by a publicly 
held company was installed in Min¬ 
neapolis on August 29. 

Cointel Corporation, with head¬ 
quarters in Los Angeles, is beginning 
fulfillment of some 450 leases 
already signed in Minnesota follow¬ 
ing P.U.C. deregulation of the pay 
telephone industry in that state. 
Cointel is listed in Moody's Indus¬ 
trial (OTC) Manual. Currently 2.25 
million shares of the company are 
publicly traded. 

"This first Cointel installation is 
the sign that this new industry is a 
reality, with all the potential for 
growth that has characterized the 
telecommunications field in the 


man, president of Cointel. "As a 
publicly held company, we feel that 
we are bringing real substance to 
the dreams and speculations that 
have accompanied the long deregu¬ 
lation process, nationally and in 
Minnesota." 

The first Cointel phone was 
installed in a custom-ordered 
phone booth at the Bridgeman's 
Restaurant and Ice Cream Parlour at 
800 W. 66th Street in Richfield, Min¬ 
neapolis. The Bridgeman's chain, 
with headquarters in Rochester, has 
contracted with Cointel for an addi¬ 
tional nine locations in the state. 

As the phone is used, a digital 
LCD display shows the cost of the 
call being placed and time elapsed 


manufactured exclusively for Coin¬ 
tel by Seiscor Technologies, Inc. of 
Tulsa, Oklahoma, a subsidiary of 
Switchcraft, Inc., a Raytheon com¬ 
pany. 

Minnesota is the first state to 
allow the installation and operation 
of privately owned pay phones. 
Other states, including Texas, New 
Jersey, Arizona, and Ohio, are 
expected to follow suit within the 
next few months. 

Distribution and installation of 
the Cointel phones in Minnesota 
are handled by Cointel Communi¬ 
cations, Inc., Minneapolis, a wholly 
owned subsidiary of Cointel Cor¬ 
poration. • 



DOWNEY - JOHNSON COIN COUNTERS 
GIVE MORE THAN JUST A 
MILLION DOLLAR WARRANTY! 


orjpble models'll* choose from, offer- 
ig solid all-mpt construction and 


ible-f|M life. They handle all 






GUARANTEE OFFERED ON 
‘H.B.’S OLYMPICS’ 


Montgomery Vending is offer¬ 
ing a money back guarantee on its 
new H.B.'s Olympics conversion kit. 

The kit is manufactured in the 
United States by Magic Electronics, 
Inc. to convert Nintendo's Donkey 
Kong and Donkey Kong fr., Stern's 
Scramble , and the Convertible 
Video System (CVS). 

H.B.'s Olympics is guaranteed to 
produce a satisfactory return on 
investment. “There are many opera¬ 
tors who have these games and 
would just love to convert them to a 
Track & Field type game/' said Peter 
Grant, general manager of Mont¬ 
gomery Vending. “At an introduc¬ 
tory price of only $375, this kit is a 
real winner.'' 

Grant and Sales Director Helen 
Ivers are offering a free installation 
service in addition to their money 
back guarantee. An operator can 
send his working board to Mont¬ 
gomery Vending and it will com¬ 
plete the installation and testing 
free of charge. 



“There are some operators out 
there who stay clear of conversions 
because they feel they do not 
possess the technical experience to 
do the job,'' Grant said. 


“While this conversion is a very 
simple one, we feel that perhaps our 
free installation offer will be of 
definite benefit to many operators." 

The kit includes a new header, 
front panel overlay, side decals, and 
all electronic components. To have 
a new game, the operator has to put 
in the new header and front overlay, 
replace the board, clean the cabinet, 
and put the decals in place. 

“In our opinion what the indus¬ 
try requires right now is conversion 
kits that assure a satisfactory return 
to the operator. Gone are those 
heady days when operators could 
afford to buy every new machine 
that came on the market and be sure 
that a return could be obtained. Fact 
is some of those $2,000 machines 
never lived up to expectations," 
Grant said. 

For more information, contact 
Montgomery Vending at P.O. Box 
3263, 820 Elmwood Ave., Provi¬ 
dence, Rl 02907. Telephone: 401/ 
946-2077. • 


AOE REFUSES OFFER 


Ralph Lally, publisher of Play 
Meter magazine and sponsor of the 
Amusement Operators Expo (AOE), 
did not accept an offer from the 
Amusement Game Manufacturers 
Association regarding the Amuse¬ 
ment Showcase International (ASI) 
show. 

In late June, representatives 
from Play Meter and AGMA met in 
Chicago to reach a compromise 
concerning two spring industry 
shows. The parties reached a tenta¬ 
tive agreement at that time which 
would have let the ASI become the 
major spring show. Play Meter 
would have worked independently 
to bring a viable seminar program to 
that event. 
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However, the tentative agree¬ 
ment reached in Chicago this sum¬ 
mer was drastically changed by 
AGMA when it was sent to Lally for 
his signature. Glenn Braswell, AGMA 


Dave Sandler of Sandler Vending 
lo. in Minneapolis reports that 
membership in the Minnesota State 
8-Ball Association nearly doubled 
recently. 

The membership increase occur¬ 
red after a successful pool league 
information seminar was held at 


executive director, could not be 
reached for comment. Since negoti¬ 
ations seem to have fallen through, 
the fates of both spring shows are in 
question. • 


Sandler Vending Co. by Valley Mfg. 
league expert. Bill Nemgar. “Min¬ 
nesota is known nationally as a pool 
hotbed; yet, there were many 
operators who had not signed on 
here in our state," Sandler said. 
“One more year and Valley Pool 
Leagues will be across the board in 
Minnesota." • 


8-BALL MEMBERSHIP UP 
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BETSON PACIFIC 
CELEBRATES 
OLYMPIC FEVER 


Southern California game oper¬ 
ators gathered in a special Pre- 
Olympic Games Open House hosted 
by Betson Pacific Distributing Com¬ 
pany. 


The event featured Mylstar's 
latest pinball entry. The Games , in 
honor of the Olympic fervor. 
Mylstar's new Q*bert's Qubes , Alien 
Star, Three Stooges, and Us vs. Them 


Lenore Sayers introduces Mylstar's 
Q*bert's Qubes. 


were also featured. 

Mylstar representative Lenore 
Sayers noted the good response to its 
laser conversion for M.A.C.H. 3 , Us 
vs. Them. "The earnings of the con¬ 
verted games are bringing in excel¬ 
lent profits on location/' she said. 

"We're proud to be the exclu¬ 
sive Mylstar/Gottlieb distributor in 
California and Hawaii," said Betson 
Pacific President Peter Betti. "These 
new games illustrate the commit¬ 
ment Mylstar is making to this 
industry and the top quality of their 
products." 

Cheyenne, Exidy's new shooting 
game, was also previewed at the 
Olympic Open House. "We are 
looking forward to a strong showing 
of Cheyenne to be available for the 
fall season," commented Mireille 
Chevalier, Exidy's sales manager. 

John Lotz, Betson Pacific direc¬ 
tor of marketing, observed that the 
market seems to be gaining strength 
from the new products being intro¬ 
duced. "It seems that the variety of 
games available makes a good mix in 
the marketplace," he said. • 


John Lotz with Betson Pacific shows Cobra Command. 


Mireille Chevalier of Exid y tries out its latest game, Cheyenne. 
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MYLSTAR TEACHES 
SERVICE SCHOOL 
AT BETSON PACIFIC 


A service school was held by 
Mylstar for Southern California 
operators at Betson Pacific on 
August 19. 

Abi Carmen of Mylstar con¬ 
ducted a course in operation theory 
and troubleshooting on Mylstar's 
pinball games. Video service and 
preventative maintenance that can 
be done on location on M.A.C.H. 3 
were also reviewed. 

"The service technician can alle¬ 
viate potential laser problems by 
proper cleaning of the optical sys¬ 
tems and other simple maintenance 
on the games in the field,” Carmen 
remarked. "Thistype of information 
is valuable to the operator to avoid 
costly repairs at the shop. We try to 
include as much of this type of infor¬ 
mation in our schools as possible.” 

The service school at Betson 
Pacific was a consolidated version of 
the 3-day course offered by Mylstar 
in Chicago. "Our school has been 


filled to the maximum each time it is 
offered,” Carmen said. "It is good to 
be able to offer this shorter version 
on the road for those who cannot 
come to Chicago. The response at 
Betson Pacific was very good.” 

Many operators were especially 
interested in the theory of pinball 
operation and the service of the 
older games. There is a revival of 
many of the stronger games from 
the ; 60s and 70s and Mylstar is 
updating the art and mechanisms in 
these games for re-introduction on 
location. 

"This renaissance of older pin- 
bals necessitated a review of pinball 
service. Together with the informa¬ 
tive instruction on how operators 
can maintain all the equipment in 
the field, especially the laser disc 
units, Abi presented an excellent 
class for Betson Pacific customers,” 
noted Peter Betti, Betson Pacific 
president. • 


Quality Is Our Family Tradition 



TOKENS 


800-227-5813 

IN CA 800-227-5814 



Quality control personnel at Hoffman & Hoffman 
checking diameter of token with micrometer 


• Immediate same-day ship¬ 
ment on stock tokens 

• Quality artwork and design 
service at no charge 

• Hoffman & Hoffman tokens 
are minted under the most 
rigid quality control 
standards. 

• We match Old World crafts¬ 
manship with advanced 
technology. 

• Hoffman & Hoffman has 
the best prices and fastest 
delivery for stock or custom 
tokens. 

• You can buy the best 
tokens for less. Check 
our prices and see. 

HOFFMAM O HOFFMAH 

P.0. Box 896, Carmel, CA 93921 



Mylstar's Abi Carmen reviews pinball service techniques at Betson Pacific. 
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HEUIS 


NSM MOVES 

Loewen-America, Inc. (NSM) 
has moved from its Franklin Park, 
Illinois, offices to new facilities in 
Chicago. The new building is 
about three times the size of the 
old building. 

"We just outgrew our old 
building," said Sales Manager 
Bob Lentz. 

The new address and phone 
number are: 5207 No. Rose St., 
Chicago, IL 60656. Telephone: 
312/992-2280. • 


CALENDAR 

October 11-14 

1984 NAMA Notionol Convention- 
Exhibit of vending ond food service 
monogement, Georgio World Con¬ 
gress Center, Atlonto, GA. Contact 
Jock Rielley, NAMA, 7 South 
Dearborn St., Chicago, IL 60603. 
Telephone: 312/346-0370. 

October 11-14 

13th Notionol Exhibition of Auto¬ 
matic Amusement Machines 
4 (ENADA), Congress Building ot the 
EUR, Rome. For more information, 
contact SAPAR ot Vio di Villa Potrizi 

10, Rome, Italy 00161. Telephone: 
84-41-505; 84-14-81. 

October 24-27 

1984 AMOA International Exposition 
of Gomes ond Music, Hyatt Regency, 
Chicago, IL. Contact AMOA ot 
312/654-AMOA. 

November 15-17 

1984 IAAPA Convention ond Trade 
Show, Market Hall, Dallas, Texas. 
Contact IAAPA ot 312/766-0881 for 
more information. 

1985 

January 17-21 

Second annual Induferios Show, 
Valencia, Spain. For information, con¬ 
tact Induferios ot Apartado 476, 
Valencia, Spain. Telephone: 364-00- 

11. Telex: 62435 Feria E. 



Daniel Karolzak accepted the award for Pioneer Sales and Service, Bob 
Rondeau for Bally Midwest, and Bill Schaltenbrend for Lieberman Music. 
Paul F. Beall, president of Arachnid, is on the right. 


ARACHNID AWARDS DISTRIBUTORS 


Bally Midwest of Chicago, Lie¬ 
berman Music of Minneapolis, and 
Pioneer Sales and Service of Meno¬ 
minee Falls, Wisconsin, were named 
“English Mark Darts Distributors of 
the Year" by Arachnid Inc. 

Representatives of these dis¬ 
tributorships accepted the award at 
a banquet held August 18 at Caesar's 


Palace in Lake Tahoe for the repre¬ 
sentatives, compliments of Arachnid 
Inc. 

"This trip gave our organizations 
a chance to meet," said Paul F. Beall, 
president of Arachnid. "It was a 
pleasure to spend a few days in a 
relaxed atmosphere with the repre¬ 
sentatives of these prestigious com¬ 
panies." • 


OPERATION HOME FREE UPDATE 


The initial response to last 
month's notices urging amusement 
game operators to participate in 
Operation Home Free was over¬ 
whelming, but many locations are 
still without the program's official 
display poster, according to AGMA 
Executive Director Glenn Braswell. 

"We received phone calls and 
letters from around the country 
requesting a total of 1,170 posters in 
August," Braswell said. "But if our 
efforts are to be noted by the media 
and within our individual commu¬ 
nities, we must demonstrate a 
united front. And that means ful¬ 
filling our goal of getting a Home 
Free poster into every location in 
the country." 

Braswell said that the national 
media is beginning to notice the 
runaway outreach program. ABC 


Talk Radio Host Michael Jackson of 
KABC Los Angeles aired a live 
national segment September 10, 
and Nightline pieced together a 
story for broadcast in late Septem¬ 
ber based on the life of a runaway 
participating in the program. To 
date. Operation Home Free has 
helped more than 800 runaways 
return home or to safe shelter. 

"While we've gotten a mention 
in these newscasts, we could actually 
initiate greater news coverage by 
showing solid industry support for 
this program," Braswell said. 

To order an Operation Home 
Free poster, write or call the AGMA 
office: 205 The Strand, Suite 3, 
Alexandria, VA 22314, 703/548-8044. 
The 22 x28 posters will be shipped at 
no cost in any quantity to any 
interested operator. • 
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TOURNANIENTS 


'Birdie King’ classic 
fosters industry cooperation 



Bob Richardson, Fun-N-Games district manager, awards the 
first place gift certificate to Eric Endrulas, 18. 


The players didn't know it, but 
everyone who participated in the 
First Annual Birdie King Video 
Game Classic in the Fun-N-Games 
arcades was part of something 
unique. 

A manufacturer, distributor, 
arcade chain, and numerous street 
operators all cooperated in the 
competition, making this one of the 
first tournaments to involve so many 
different elements of the industry. 

The tournament, which ended 
on September 8 after four weeks of 
qualifying rounds, was held in the 
55-room Fun-N-Games arcade chain. 
Co-sponsored by Fun-N-Games and 
Monroe Distributing, the manufac¬ 
turer and a distributor of the Birdie 
King video game, the competition 
had 12 finalists participating in the 
championship in Cleveland, Ohio. 

Ed Griffiths of Monroe said the 
arcade tournament was heavily 
promoted in many street locations 
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that had the Birdie King game. "We 
gave all of our operators signs pro¬ 
moting the tournament, telling 
players where to go to enter," he 
said. 

According to Griffiths, it's too 
early to tell if the arcade tournament 
helped collections in the street loca¬ 
tions that promoted the competi¬ 
tion, but it is unusual for street 
operators to encourage players to 
visit arcades. 

Griffiths said a competition on 
Birdie King was "a natural" because 
professional golf is so closely asso¬ 
ciated with tournaments. The timing 
of the contest was also important, 
and the arcade competition coin¬ 
cided with many of the late summer 
pro golf tournaments. 

Bob Richardson, Fun-N-Games 
district manager who supervised the 
tournament finals in the chain's 
Randall Park Mall arcade in Cleve¬ 
land, said he thinks that tourna¬ 


ments involving the manufacturer, 
distributor, and operators should 
become regular events in game 
rooms. 

If a tournament is promoted pro¬ 
perly, he said, both arcade and 
street operators can benefit by 
working together, rather than view¬ 
ing each other as competitors. 

Monroe and Fun-N-Games split 
the cost of the tournament, which 
included promotions and prizes. 
The top three finalists in each arcade 
were awarded marble-based tro¬ 
phies, while the next three finishers 
received T-shirts reading "Fun-N- 
Games/Monroe Distributing First 
Annual Birdie King Classic." 

But the big prizes went to the top 
three players in the Cleveland area, 
selected from the four Fun-N- 
Games arcades in town. The first 
prize, a gift certificate for $275 at a 
sporting goods store, was the 
estimated value of a set of pro golf 
clubs and a nylon golf bag. 

Winner Eric Endrulas, 18, said he 
played between 100 and 150 games 
of Birdie King to prepare for the 
competition. 

"If I want to get good at a video 
game. I'll make sure I get good at it," 
he said, adding that he's won several 
other tournaments before, includ¬ 
ing, most recently, a competition on 
Konami/Centuri's Track & Field. His 
winning score on Birdie King was 
four under par on 18 holes. 

Second prize was a gift certifi¬ 
cate for $60, the cost of a pair of golf 
shoes, while the $20 third prize was 
the value of an electric putt return. 

Cooperation within the industry 
helped keep the competition in this 
tournament between the players, 
not between street and arcade 
operators. The players were the only 
ones "teed off" in the Birdie King 
Classic. • 
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fnnl Kleinman's son Jonathan (middle) won the prize for the 
largest fish caught. Bill Cravens is on the right. 


This is the group that went fishing. 
The other groups chose golf or tennis. 


Nintendo presents new Paks 
at distributor showing 

By Valerie Cognevich 


As bad news prevails through- 
out the coin-op industry, enthu¬ 
siasm is welcomed. Distributors 
received a shot of that enthusiasm at 
a recent Nintendo showing. 

Nintendo invited its distributors 
to Seattle to show them that Nin¬ 
tendo is devoted totheindustryand 
intends to continue to produce pro¬ 
duct that will give operators and 
distributors a fair return on invest¬ 
ment. 

"We invited the distributors up 
here to meet our Nintendo family 


and to tour our factory/' said Bill 
Cravens, Nintendo's director of 
sales. "There were no high pressure 
sales pitches, but we wanted the dis¬ 
tributors to see what we have in 
mind for the future and have a great 
weekend too." Nintendo set out to 
accomplish this goal with factory 
tours and fishing, tennis, and golf. 

Cravens and Frank Ballouz, Nin¬ 
tendo's vice president of marketing, 
talked with distributors about the 
future of systems in the industry. 
"The industry is going to systems," 


Cravens said. "There will be more 
coming out, but Nintendo has the 
best so far." 

Nintendo presented VS. Pinball 
and VS. Golf , the newest Nintendo 
Paks for its VS. System. VS. Tennis 
and VS. Baseball are still popular. 
"Systems are the thing of the future, 
but it is imperative to have good 
games," Cravens said. 

Nintendo will offer a conversion 
Pak for Punch Out!! and a Pak for 
Donkey Kong and Donkey Kong Jr. 
that will be shown at the AMOA 




Tours of the magnificent facilities were conducted by Don 
lames (front right in dark suit), production manager, and 
John Pederson (front in plaid jacket), service manager. 
Others in this group are from left: Jonathan Klemman. 
Dick Peterson, John Lee. Mike Rudowicz, John Gatens, 
Pres Struve, and Will Laurie. 


And here's Jerry Monday (with Betson/Pacific at time, now 
with Circle), his better half, Sue. and Leroy Pool on whose 
boat this "huge" fish was caught. (Actually it won the prize 
for smallest fish caught . or bought...and we still don't 
know how they found out!) 
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Distributors listen to Nintendo representatives explain 
plans for the future of the coin-op industry. 


Nintendo's newest Paks for its VS System, VS. Golf and 
VS. Pinball, are scrutinized by distributors Wrecking Crew 
will come out later this year. 


show in October. 

Ballouz pointed out that Nin¬ 
tendo would like operators to view 
their system a little differently from 
other games. “We want operators to 
build a library of Paks for the system, 
then don't put one in a location 
until it dies but change the Paks 
periodically, keeping each one a 
new choice," Ballouz said. "This is 
asking the operator to do something 
he hasn't done before—rotate the 
games while they're still profitable." 


Ballouz also told distributors that 
the word "closeout" is not in Nin¬ 
tendo's vocabulary. "I know you've 
heard it before, but we are putting 
our money where our mouth is," 
Ballouz emphasized. "If for some 
unforeseen reason the price is 
lowered, that price will be retro¬ 
active from today (August 24)." 

As closeout prices proliferate 
throughout the industry, operators 
won't buy anything but closeouts. 
This guarantee is a significant stand 


by a manufacturer. 

Cravens also spoke to distribu¬ 
tors about honoring territories. 
"The territory situation has gotten 
out of hand and we don't want 
jobbers to sell our product," he 
said. "Territories must be honored 
once again." 

"I'm more enthused about Nin¬ 
tendo than anything else right 
now," said Merlin Symes of Moun¬ 
tain Coin Distributing. Other dis¬ 
tributors agreed. • 


BURNED BECAUSE 
YOUR ADS ARE 
LOST IN A 
FAT MAGAZINE??? 

CONSIDER THIS ADVANTAGE 
OF THE NEW SUM, TRIM 

PLAT METEft 

You poy your bills. Why should your advertise¬ 
ment be lost on page 164 of another magazine 
simply because that publisher accepts advertise¬ 
ments from companies with notoriously bod 
credit? (PLAY METERs tight credit policy has 
weeded out advertisers who don't poy their bills.) 

Call Today & Discover What Advertising 
In Play Meter Can Do For You! 

1 -504-488-7003 


A Q U A 13 LAST 1= I? 


new«s>ve 

<ft vjater ffameS . , 



Stan-up 

Merchandising Kits 


An exciting new water game. Aqua 
Blaster is simply a-maung players in 
entertainment and amusement centers 
.countrywide. 

Designed to award redump¬ 
tion coupons good for valuable 
prizes at merchandising centers, 
Aqua Blaster automatically dis¬ 
penses tickets each time the 
player successfully sinks the ball 
at the top of the maze with a 
high pressure watei gun. 

Aqua Blaster is the newest in 
the expanding line of suc¬ 
cessful, solid-state merchan¬ 
dising games created by 
Skee-Ball. 

Go on. Dive in. Make a 
splash with Aqua Blaster and 
watch your profits blast com¬ 
petition right out of the water. 

Contact SKEE-BALL or 
your local distributor for more 
information. 


?\m t 


The Original 






Skee-Ball Inc . 8th & Maple Sts Lansdale PA 1 9446 
C Skee Ban me (215) 362 0300 • Telex 846-072 
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The new officers of PAMMA are sworn in by Dock Ringo. 


Individual suites gave exhibitors and operators a chance 
to sit and relax while conducting business. 


Video lottery debated 
at PAMMA Show 


Though there were complaints 
about the use of exhibitor suites 
instead of the standard exhibition 
floor, the Pennsylvania Amusement 
and Music Machine Association's 
Second Annual Convention held 
August 16-19 in Hershey, Pennsyl¬ 
vania, was a success. 

"I know there have been com¬ 
plaints about the exhibitors having 
just the suites, but last year some 
exhibitors requested it this way so 


By Valerie Cognevich 

we wanted to try it," said PAMMA 
activist Sharon Harris. 

Herb Beitel, NCMI managing 
director, addressed operators on 
the future of the industry. "We are 
rediscovering what the industry 
really is and trying to balance all that 
is available," he said. "Outsiders 
tinkered with this industry and hurt 
us, but we are still ahead of 1979 and 
are still viable and strong. Each cycle 
we go through makes the industry 


stronger." 

A highlight of the show was a 
panel on video lotteries, and though 
there have been other panelson this 
subject, this one took a different 
direction. Panelists included Tom 
Pierce of Electro-Sport; Chuck 
Farmer of Bally Distributing; Lynn 
Nelson of the Pennsylvania lottery 
commission; Dick George of Roy 
George Music; Art Seeds, executive 
director of the Illinois Coin Machine 




Dave Gilfor explains equipment to one of his best customers. 


Dock and Betty Ringo with their children Bryan and Amy. 
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• J ™ 

Great lu(M s, 


three in a series 



Question #3: What’s an American target? 



An American target is 15.56" diameter overall—larger than the International tournament¬ 
sized target which is played world-wide, and is 13 3/8" in diameter. Our new ALL- 
AMERICAN Dart Game has an American-sized target, but that’s just the beginning. Along 
with TRU-SCORE™ and our now famous 1 year warranty, the ALL-AMERICAN game is 
the first ever to feature an Interchangeable target. That means that when you choose our 
ALL-AMERICAN game, a change in target size is only a quick conversion away. 

CENTURY DARTES is IDEA’S classic old-world game and ROYAL DARTES is our lower- 
cost version, both with TRU SCORE™ and International-sized targets, they round-off the 
series of great idea™ games. 


Industrial Design Electronic Associates, Inc. 

Route One, Sycamore, Illinois 60178 

815/895-8188 Telex #433-0077-TSPN Attn: IDEA 










Poll Information 


On the "National Play Meter/' each game's rating represents its average performance as compared to 
the top game's average in that category. Averages are compiled jby Play Meter through its operator survey 
Games on the survey (except for novelty equipment) are currently (within the last six months) being marketed 
in the United States. 

Operator/readers who want to participate in the survey should write Play Meter, "National Play Meter/' 
P.O. Box 24170, New Orleans, LA 70184. 


DEDICATED VIDEOS 


Rating 


DEDICATED VIDEOS 


Rating 


Arcade Locations 

Average 

Rank 

No. of 

Street Locations 

Average 

Rank 

No. of 


Nov. 15 

Last 

Times 


Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 


1984 

Issue 

on Poll 

1. Punch Out !'//Nintendo ... 

100.0 

1 

12 

I. Spy Hunter/Bally Midway 

100.0 

2* 

18 

2. Two Tigers/Bally Midway 

95.5 

3* 

4 

2. Gapius/Bally Midway . .. 

91.2 

— 

1 

3. Spy Hunter /Bally Midway 

95.0 

2 

18 

3. Punch Ouf///Nintendo . .. 

88.2 

1 

12 

4. GapJus/Bally Midway 

83.6 

— 

1 

4. Crossriow/Exidy. 

73.5 

4 

16 

5. Crossriow/Exidy. 

75.8 

5 

16 

5. Hyper Sports/ 




6. Birdie King II/C oin-It . . . . 

71.7 

7* 

12 

Konami/Centuri. 

69.8 

3 

6 

7. Hyper Sports/ 




6. Super Bagman /Stern .... 

69.8 

14* 

3 

Konami/Centuri. 

71.5 

4 

6 

7. Circus Charlie/ 




8. Track & Field/ 




Konami/Centuri. 

64.7 

10* 

5 

Konami/Centuri. 

71.1 

6 

21 

8 . Pole Position /Atari. 

64.0 

7 

20 

9. Pole Position /Atari. 

66.1 

8 

20 

9. Great Guns/Stern. 

63.7 

— 

8 

10. Great Guns/Stern . 

63.4 

13* 

6 

10. Birdie King II/C oin-It. 

52.7 

6 

12 

11. Tag Team Wrestling/ 




11. Track & Field/ 




Data East . 

57.7 

10 

8 

Konami/Centuri. 

51.7 

5 

21 

12. 10-Yard Fight/Taito . 

55.3 

9 

11 

12. 10-Yaid fight/Tcdto . 

48.3 

11 

11 

13. Major Havoc /Atari. 

50.0 

11 

9 

13. Tag Team Wrestling/ 




14. Circus Charlie/ 




Data East. 

46.2 

12 

8 

Konami/Centuri. 

49.2 

15* 

5 

14. Motorace USA /Williams . 

44.1 

9 

10 

15. Midnight Marauders/ 




15. I, Robot /Atari . 

44.1 

— 

1 

Bally Midway. 

48.1 

— 

1 

16. Two Tigers/Bally Midway 

41.7 

— 

4 

16. Tapper /Bally Midway . .. 

43.1 

17^ 

13 

17. Major Havoc /Atari. 

40.7 

8 

9 

CONVERSIONS 


Rating 


CONVERSIONS 


Rating 


Aicade Locations 

Average 

Rank 

No. of 

Street Locations 

Average 

Rank 

No. of 


Nov. 15 

Last 

Times 


Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 


1984 

Issue 

on Poll 

1. VS. Baseball /Nintendo ... 

100.0 

1 

6 

I. SuperJbike/CrownVending 

100.0 

17* 

7 

2. Pole Position 11 /Atari. 

85.2 

3* 

20 

2. VS. Baseball /Nintendo . .. 

90.2 

1 

6 

3. VS. Tennis /Nintendo . 

80.7 

2 

12 

3. Pole Position 11 /Atari. 

88.6 

5* 

20 

4. Time Pilot '84/Konami.... 

64.2 

4 

10 

4. VS. Tennis /Nintendo . 

85.4 

2 

12 

5. Elevator Action/TaiXo .... 

58.0 

6* 

18 

5. Time Pilot ’84/Konami_ 

67.1 

7★ 

10 

6. Up and Down/ 




6. Elevator Acfion/T arito .... 

64.4 

8* 

18 

Bally Midway. 

57.4 

5 

7 

7. Junior Pac-Man/ 




7. Champion Baseball/Wico 

56.8 

8* 

6 

Bally Midway . 

62.2 

15* 

12 

8 . Bomb Jaclc/Tehkan. 

56.8 

— 

1 

8. Pandora’s Palace/ 




9. Mega Zone/ 




Konami/Interlogic. 

60.9 

_ 

1 

Konami/Interlogic. 

54.9 

7 

10 

9. Mega Zone/ 




10. Millipede /Atari. 

40.1 

11* 

8 

Konami/Interlogic. 

59.4 

6 

10 

11. Junior Pac-Man/ 




10. Millipede /Atari. 

59.2 

11* 

7 

Bally Midway. 

39.3 

14* 

12 

II. The Tin Star /Taito. 

57.9 

9 

3 

12. Cloak & Dagger /Atari .... 

36.4 

9 

7 

12. Exerion /Taito. 

56.8 

10 

10 

13. Exerion /Taito. 

35.6 

15* 

10 

13. Nova 2001 /Universal. 

51.9 

4 

7 

14. Superbike /Crown Vending 

32.9 

10 

7 

14. Up and Down/ 




15. Mr. Dot’s Wild Ride/ 




Bally Midway. 

51.3 

14 

7 

Universal. 

32.2 

12 

11 

15. Motorace USA/Williams .. 

47.4 

3 

2 

16. Boomer Rang’r/Data East 

29.6 

— 

1 

16. S.W.A.T ./Bally Midway .... 

47.4 

_ 

1 

17. Donkey Kong 3/Nintendo 

27.2 

16 

10 

17. Champion Baseball/Wico 

46.6 

12 

6 




























































LASER DISCS Rating 


Arcade Locations 

Average 

Rank 

No. of 


Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 

Cobia Command/ 




Data East. 

100.0 

1 

4 

Firefox/ Atari. 

111 

2 

10 

Dragon 's Laii/ 




Cinematronics. 

75.1 

5* 

22 

Star J?ider/Williams . 

71.2 

4 

8 

M.A.C.H. 3/Mylstar. 

70.9 

3 

21 

Space Ace/ 




Cinematronics. 

44.3 

7★ 

15 

Astion Beif/Bally Midway 

43.4 

6 

16 

PINBALLS 


Rating 


Arcade 8c Street 

Average 

Rank 

No. of 

Locations 

Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 

Firepower 11/Williams 

100.0 

5^ 

19 

The Games/ Gottlieb. 

99.8 

3^ 

7 

Sharpshooter 11/ 




Game Plan. 

92.5 

8* 

18 

Black Pyramid/ 




Bally Midway. 

90.7 

4 

6 

Eight Ball Deluxe/ 




Bally Midway. 

89.1 

7* 

13 

Rack ’em Up/Gottlieb. 

87.0 

9* 

15 

Pennant Fever/ Williams .. 

84.8 

11* 

6 

Devil Rider/ Zaccaria. 

84.8 

2 

8 

Jacks to Open/Gottlieb. .. 

76.8 

10^ 

13 

Laser Cue/Williams. 

72.1 

14* 

13 

Amazon Hunt/Gottlieb ... 

71.1 

13* 

16 

Far talia /Zaccaria. 

67.8 

6 

10 

Kings of Steel/ 




Bally Midway. 

65.9 

12 

13 

X's & O's/ Bally Midway... 

64.2 

17* 

16 

Royal Flush Deluxe/ 




Gottlieb. 

55.9 

15 

13 

Q'bert’s Quest/ Gottlieb... 

45.7 

— 

13 

Granny & the Gators/ 




Bally Midway. 

30.4 

16 

16 


LASER DISCS 


Rating 


Street Locations 

Average 

Rank 

No. of 


Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 

1. Star Rider/Williams . 

2. Dragon s Lair/ 

100.0 

- 

9 

Cinematronics. 

60.1 

3^ 

22 

3. Space Ace/C inematronics 

51.6 

4^ 

15 

4. MACH. 3/Mylstar. 

48.6 

1 

21 

5. Astron Belf/Bally Midway 

25.5 

2 

16 


NOVELTIES 


Rating 


Arcade 8c Street 

Average 

Rank 

No. of 

Locations 

Nov. 15 

Last 

Times 


1984 

Issue 

on Poll 

1. High Ball/Norton. 

100.0 

1 

19 

2. Skee-Ball/ Skee-Ball . 

3. Face-Off/ 

95.8 

5* 

18 

Entertainment Enterprises 
4. 10-Pin Deluxe/ 

87.5 

— 

3 

Bally Midway. 

71.4 

9 ★ 

6 

5. Triple Strike/Williams _ 

6. Bowler Roller/ 

65.6 

8* 

16 

Bob’s Space Racers. 

62.5 

3 

9 

7. Big Bat/ Bally Midway .... 

56.3 

6 

4 

8. Big Strike/Williams . 

45.8 

7 

17 

9. Shoot Away/ Namco. 

41.7 

12* 

18 

10 . Whirly Bucket/Exidy . 

11. Super Shifter/ 

40.0 

10 

15 

Bob’s Space Racers 

12. English Mark Darts / 

37.5 

13* 

6 

Arachnid. 

31.3 

14* 

12 

13. Mr. AfuscJe/Zamperla_ 

25.0 

11 

5 

14. Fire Escape/ ICE. 

23.2 

15^ 

8 


NOTICE: The sole purpose of this survey is to 
determine on a regular basis the top performing 
games in the country. Any attempt to use the results 
of this survey for any other purpose is unauthorized, 
wrongful and misleading. 
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2/15/84 

3/1/84 
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□ VIDEOS 


PINBALLS 


POLL UPDATE 


Three new Bally Midway games debut on the "National Play Meter" this issue: S.W.A.T., Gaplus, 
and Midnight Marauders. 
















































































































Frank Guerrini won a kit from Universal. Here Mr. & Mrs. 
Guerrini accept the prize from Universal's Brian Duke (left). 


Those gathered in the Active Amusements suite included 
(from left) Bill Cravens, Dock Ringo, Emil Marcett, Frank Ash, 
Dave Gilfor, Marshall Caras, Jack Hubka, and Lewie Heggman. 


Operators Association; and Ed 
Adlum, publisher of RePlay maga¬ 
zine. 

Adlum began by calling the 
video lottery machines slots in drag. 
He also said that video lotteries 
could be the greatest promotion the 
industry has known. Video lotteries 
would hurt the video, he said, but 
"so what with the state the video 
games are in.” 

Adlum stressed that operators 
should wait until the Illinois test is 
over before forming opinions on 
the lottery. "Let's see if we're afraid 
of something that could help,” he 
said. Adlum ended his presentation 
by stating that he hopes Bally pays 
back the industry that created it with 
truth about results in Illinois and 
how the lottery is affecting other 


equipment. 

Chuck Farmer told operators 
that Bally does look to operators for 
success, but the industry is in a 
dangerous situation. Manufacturers 
that were producing 1,400 games 
per day are now down to 150 per 
day, he said. Bally is conducting a 
survey hoping to show that the 
video lotteries will draw people into 
locations. "There are many ques¬ 
tions that are unknown that we 
won't be able to answer until after 
the Illinois test,” Farmer said. 

Art Seeds cautioned that opera¬ 
tors will not be able to compete 
against video lotteries. The Illinois 
association has fought video lot¬ 
teries in Illinois, and Seeds told 
operators that they must start posi¬ 
tioning their associations before it is 
too late. "Operators shouldn't point 


fingers at the manufacturers who 
are only seizing an opportunity. 
Manufacturers are desperate and 
the video lottery is an economical 
approach,” he said. 

Lynn Nelson, executive director 
of the Pennsylvania lottery, said that 
Pennsylvania does not have a video 
lottery in its plans. The Pennsylvania 
lottery (instant lottery, daily number 
LOTTO, and Big Four) was approved 
only when citizens wanted it. He 
said that the lottery is run like a busi¬ 
ness and, unlike Illinois, lottery 
funds are not put into the general 
fund. "Although the Pennsylvania 
lottery made $516 million, a lottery 
does not replace a broad-based tax. 
It is better to be successful than first. 
Until we see any success with a 
video lottery, it is not in our plans,” 
Lynn said. • 



Monroe Distributing is still enjoying success 
with Birdie King. 


Charlie Brown and Joe Patterson of MV Productions 
show off their Deuces Wild. 
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Operator develops 
conversion for 
National cigarette machines 


A mechanical coin mech con¬ 
version system called the Maxi 
Credit Vend has been developed by a 
Miami company for use on National 
cigarette machines. 


The Maxi Credit Vend is avail¬ 
able through B.K. Vending Sales for 
$22.95 and provides operators with 
several advantages in converting 
National machines to accept more 
than $1.30 per vend. 

The device, developed by Bernie 
Kalishman, an operator with more 
than 40 years in the industry, makes 
any National machine capable of 
accepting up to $6.50 per vend with¬ 
out having to convert the mechan¬ 
ical machine into an electrical one. 

"We kept the machine mechani¬ 
cal and gave operators a pricing 
range that the electronic mech could 
give him—but for a fraction of the 
cost," Kalishman said. 

Of approximately 800,000 ciga¬ 
rette vendors on location, Kalish¬ 
man added, nearly 600,000 are 
National machines. Without a con¬ 
version device, he said, the maxi¬ 
mum number of coins the National 
machine can totalize equals $1.30. 
The Maxi Credit Vend, on the other 
hand, accepts up to $2.50 in quarters 
and dimes and up to $6.50 in quar¬ 
ters. 

Because cigarette prices have 
increased on the average of 10 cents 
per pack per year, Kalishman noted, 
operators’ other alternatives include 
converting the cigarette machine to 
an electrical one and purchasing 
electronic conversion kits which 



The Maxi Credit Vend will convert 
any National cigarette machine. 


cost between $100 and $250. There 
is another mechanical conversion on 
the market, Kalishman said, but it 
only accepts change in a certain 
order (quarters first and then other 
change). He added that this causes 
problems for operators when cus¬ 
tomers unknowingly insert coins 
out of that order. 

Machine problems 

Aside from the expenses incurred 
in converting National machines to 


electronic machines, Kalishman 
added that an electric cigarette 
machine poses other problems for 
operators. Electric machines must 
be placed near an available outlet or 
extension cords have to be run from 
the machine to a nearby outlet. 
Other disadvantages include elec¬ 
trical power outages and potential 
electric shock to customers at out¬ 
door locations. 

Converting the cigarette machine 
to an electrical machine also 
requires that the machine be moved 
to the operator’s shop. The project 
may take four to six hours to com¬ 
plete. Kalishman explained that the 
Maxi Credit Vend can be installed 
on location in about 20 minutes. 
Because there are no moving or 
electronic parts, B.K. Vending Sales 
is able to offer the kit for less than 
$25. "The unit is made up of only a 
coin chute (there are two to the kit) 
which is made of zinc diecast, the 
same material that was used in the 
original ACMR built by National 30 
years ago which never wore out," 
Kalishman said. 

The company has field tested the 
device on its Miami route for six 
months and plans to begin shipping 
orders in mid-October. B.K. Vending 
Sales has already received approxi¬ 
mately 15,000 orders for the Maxi 
Credit Vend. For more information, 
contact Bernie Kalishman or Buddy 
Kaufman at B.K. Vending Sales, 
17170 N.W. Second Court, Miami, 
FL 33169. Telephone: 305/652- 
2840. • 


"We kept the machine mechanical and gave operators a pricing range that 
the electronic mech could give him—hut for a fraction of the cost. ” 
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MEMBERS BENEFIT 
FROM NAMA PROGRAMS 


By Dawn Adorno 


The National Automatic Merchandising 
Association (NAMA), which has approximately 
2,300 members, has been instrumental in lobbying for 
legislation favorable to the vending machine industry 
on local and national levels and in working with the 
government on industry regulations since 1936. 


In 1983 , the association defeated bills to raise 
cigarette taxes in 17 states and fought attempts in 10 
states to levy taxes on soft drinks. 


NAMA’s headquarters is in Chicago and it also 
maintains branch offices in San Diego and in Reston, 
Virginia. The association offers its members free 
registration at two annual trade shows, industry 
survey findings and other publications, and financial 
management and technical training programs. 

NAMA ’s Director of Public Relations, Walter 
Reed, who has been with the association for 26 years, 
discusses NAMA f s accomplishments, member 
programs, and current activities. 



NAMA’s president , G. Richard Schreiher 


Why was the National Automatic Merchandising 
Association founded? 

NAMA was founded in 1936 in Chicago to serve 
the interests of and to fight unfair and discriminatory 
legislation and taxes against the vending industry— 
all coin-operated machines that provide a service or 
product with the exclusion of amusement machines, 
music, Laundromats, and telephones. 


In the early days of NAMA, the vending busi¬ 
ness was a small one, and it was conceived to be 
competition for retail outlets such as drugstores, 
restaurants, and convenience stores. Those kinds of 
businesses attempted to have restrictions placed on 
the books in cities and states nationwide. We repre¬ 
sent the industry against those local communities and 
states which might tax the industry unfairly to help 
other businesses. 

How has NAMA been successful in fighting this 
type of legislation? 

NAMA has five full-time attorneys who work 
out of its three offices in Chicago, San Diego, and 
Reston, Virginia. We are also very active in Washing¬ 
ton in regulatory affairs. One specific thing we 
devoted our efforts to was the federal school lunch 
regulation. 

During the Carter administration, the federal 
government attempted to ban competitive food from 
school lunch rooms which are subsidized in part by the 
government. With the National Soft Drink Associa¬ 
tion, we were successful in getting the regulation 
overturned in the courts. 

NAMA has also taken the lead since the 1940s 
in changes in coinage. We’ve spoken for all segments 
including the amusement industry and Laundromats 
in that particular area. 

U.S. coinage was changed in 1965 when silver 
was taken out of coins. Finding a metal compatible 
with silver was important so that the new coins would 
be identifiable in vending machines with the then 
existing technology. The coins we use now are com¬ 
posed of metal we were able to lobby the Congress and 
the Mint to adopt. The Bureau of the Mint has respect 
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for us and for our needs, and considers NAM A experts 
in coinage. 

NAMA has also worked with the federal 
government to arrive at a federal code for sanitation 
in the manufacture and operation of vending 
machines. Sanitation and safety are critical to our 
industry because many products are perishable. 
NAMA took action to prevent undue regulation and 
to make sure the public’s health is protected. 

I should emphasize, however, that the primary 
action of NAMA is at local levels. We monitor all 
activities and proposals in municipalities, state 
legislatures, and in Washington. 

We are now working on a number of things 
including the Multi-Employer Pension Act and 
against a bill that would require federal inspection of 
vending food production companies’ kitchens. 

What other programs and activities does NAMA 
offer members? 

NAMA offers two annual trade shows—the 
Western convention in the spring and a national trade 
show/convention in the fall (October 11-14 in 
Atlanta). We will have in excess of 200 exhibitors this 
year including vending machine companies, com¬ 
panies which manufacture products sold through 
vending machines such as coffee, tobacco, cups, potato 
chips, and companies which provide services such as 
locks, computer programs, machine refurbishing, 
parts, trucks, and waste purification systems. 

NAMA also offers financial management semi¬ 
nars and a technical training program. We have a 
program of training materials and tests for vending 
machine mechanics. A mechanic can be trained on the 
job through this program in all aspects of vending 
machine maintenance and repair. 

We are also very active in a number of research 
and statistical services including our annual survey on 
business and a current survey on wages and benefits in 
our industry. An annual operating ratio study has been 
done since the 1950s and is compiled for us by Price 
Waterhouse. We also underwrite a survey of vending 
machine products done by the Bureau of the Census. 

I head a very active public relations program 
which functions to represent the industry to the 
outside media and also equips members to do a better 
job in their own businesses. 

How many branches of NAMA are there? 

We have chartered more than 30 state asso¬ 
ciations comprising 35 or 36 states. (Some of the asso¬ 
ciations are combinations of three or four states.) 
They are individually provided with many services. 
Our officers help them in administering the state 
associations and in directing legal programs. 

NAMA has 2,300 member firms of which 1,800 
are operators. Others include manufacturers, sup¬ 
pliers, and distributors. 

Officers are elected annually, and we have 25 
paid staff members. The 1984 president is G. Richard 
Schreiber, and the chairman of the board is Kenneth 


Beware of Substitutes! 



Replace with Genuine 
ACE II® Locks 

There are many tubular locks on the market, but only one 
is the new, technically refined ACE II.® Because it is 
produced through a patented, precision process; the ACE 
II® provides a level of security unavailable in other tubu¬ 
lar locks. In addition to higher security, the ACE II® 
offers the convenience of operation with your present 
registered key series. 

So if you are thinking of changing locks, change to ACE 
II®. Don’t compromise your security by revealing your 
ACE® registered key series to a third party. Your regis¬ 
tered key series is a vital part of your security chain. Keep 
it intact! We maintain thousands of codes in strictest 
confidence for the exclusive use of our customers. 

Write or call for the facts on the new ACE II® before 
making any changes that might prove costly. 


CHICAGO LOCK CO. 


4311 W. Belmont Avenue, Chicago, IL 60641 312/282-7177 
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Nowak, who is also the president of Variety Vendors 
in Warren, Michigan. 

How does an operator become a member of 
NAMA? 

There’s a $ 150 yearly fee for operators and a $ 15 
fee for each of their employees. Members receive 


many free services, but there are some programs that 
even members have to pay for, but there are separate 
prices for members and non-members. 

Operators can receive more information by 
contacting the NAMA office at 7 South Dearborn St., 
Chicago, IL 60603 or by calling NAMA at 312/346- 
0370. • 





Here’s a scene from the Annual NAMA State Association Presidents' Meeting in Chicago. 

IAAPA EXPECTS RECORD TURNOUT 


The International Association of 
Amusement Parks and Attractions 
(IAAPA) will hold its 66th annual 
trade show November 15-17 in 
Dallas. 

Last year’s show attendance 
exceeded 8,600, an increase of more 
than 1,000 attendees from 1982. 
This year the IAAPA said its more 
than 400 exhibitors will fill Dallas’ 
Market Hall, and the association 
expects a turnout of 8,000 to 10,000 
attendees. 

Exhibitors represent a wide 
range of product from coin-op 
games to rides, litter control, tickets, 
and consulting firms. The parks 
industry, said John Graff, IAAPA 
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executive director, is expanding to 
include entertainment services and 
other park concepts such as indoor 
and urban parks as well as water 
parks and attractions. A talent 
showcase made up of entertainers 
who perform at amusement parks 
and attractions will be a special fea¬ 
ture of the Dallas convention. 

"One of our major accomplish¬ 
ments has been the growth of the 
trade show,” Graff noted. 

Founded in 1922 as a trade asso¬ 
ciation for fixed location amuse¬ 
ment parks and attractions, the 
IAAPA boasts 1,800 members in 37 
countries. Members include ride 
manufacturers, concessionaires, 


plush animal suppliers, and amuse¬ 
ment operators. Although no 
figures are available as to how many 
IAAPA members are part of the 
coin-op industry, Graff said "coin- 
op operators are a significant part of 
the parks industry.” 

The association provides educa¬ 
tional and training seminars in 
merchandising and public relations 
and a monthly magazine called The 
Action News. A government rela¬ 
tions office for the parks industry is 
another of the association’s services. 

For more information about the 
IAAPA and its trade show and 
convention, contact John Graff at 
312/766-0881. • 
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Japanese, U.S. Players 
Battle on Track & Field 

By Roger Sharpe 


(Editor's Note: Here is the second 
part of a two-part article about The 
March of Dimes International 
Konami/Centuri Track & Field 
Challenge. Fart I (Play Meter, Sept. 
15, p. 49) contained observations on 
the Japanese market. This article 
deals with the tournament itself.) 


As I mentioned last article, the 
winners of the national competition 
included grand champion Gary 
West of Oklahoma City, Oklahoma; 
John Philip Britt of Riverside, Cali¬ 
fornia, who finished second; and 
Mike Mallory, the third place 
finalist, from Dayton, Ohio. 

The American contingent con¬ 
vened in San Francisco June 5 to fly 
to Japan. After arriving at Narita 
airport, we took a special bus for the 
Konami/Centuri Track & Field 
guests from the airport into Tokyo. 


We finally reached our base hotel, 
The Grand Palace, which was cen¬ 
trally located to almost everything 
this exceptional city has to offer. 

The next day we began a two-day 
adventure outside Tokyo and into 
the mountain resort of Nikko. Then 
it was back to civilization to explore 
Tokyo and its many game rooms. 

On June 9, the tournament parti¬ 
cipants and guests gathered for a 
ceremonial dinner. Speeches and 
toasts were made by Mr. Hishikawa, 
chairman of Konami, and Mr. 
Nakama, president of Konami, as 
well as by Centuri’s Arnold Kamin- 
kow. The evening’s entertainment 
was highlighted by some distinctive 
Japanese performances. 

The next day, the second floor 
ballroom of The Grand Palace Hotel 
was transformed into the setting for 
a-first-of-its-kind competition. 
With all the pomp and circum¬ 


stance of an Olympic games tour¬ 
nament, the six champions found 
themselves the central figures of a 
spectacle that included everything 
from a person dressed up in the cos¬ 
tume of the real Olympics’ mascot to 
an outpouring of press people and 
TV cameras. 

Play begins 

After the opening ceremonies 
and an exchange of gifts between 
the six contestants, all was set for 
the trio of West, Britt, and Mallory 
to take on Japan’s finest Track & 
Field players—Shinichi Takahashi, 
Akihiro Oozono, and Hideki Houchi. 
Since the American players com¬ 
peted on uprights and the Japanese 
on sit-downs, the stage was set with 
three machines of each. 

Looking to maximize the play 
features of Track & Field , Konami 
created competition guidelines 
which used the talents and profi¬ 
ciency of each of the six champions. 

The first round entailed an 
event-by-event competition to 
determine the best performers in 
the dash, long jump, javelin, hurdles, 
hammer throw, and high jump. The 
players had two games on which to 
turn in their best efforts, and the 
results were tabulated and com¬ 
pared. America’s John Philip Britt 
almost swept this round, winning 
four out of the six events. Two of the 
Japanese players rounded out the 
winners in this opening competi¬ 
tion. 

The next phase of competition 
tested personal skills and strategy 
and team play. Round two featured 
the United States againstjapan—on 
one machine each—with the two 
teams of three players having 20 
minutes to rack up as many points as 
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possible. Events were split between 
players according to which player 
was the most adept for each one. The 
American team amassed more than 
220,000 points to the Japanese 
team’s total of about 140,000 points. 

The individual competition 
came next as the six contestants 
squared off against each other. This 
was a three-game round—the top 
score of each player was used to 
determine rankings. The American 
players displayed a "finger-roll” 
method of play which predominated 
the national finals in Houston, sur¬ 
prising those in attendance from 
within the industry, not to mention 
interested spectators. 

The U.S. players were dazzling 
once again in the use of their spe¬ 
cialized technique in Tokyo. In fact, 
John Philip Britt took the lead 
honors, followed close behind by 
U.S. champion Gary West, who 
finished in second place. The lead¬ 
ing competitor from the Japanese 
tournament, Hideki Houchi, finished 



Hideki Houchi—the 14-year old 
Japanese Track & Field grand champion. 


third to establish the gold, silver, 
and bronze medal winners. 

Prizes 

Besides certificates of merit and 
achievement, as well as medals for 


their performance, the three mem¬ 
bers of the American team received 
Seiko watches for winning the head- 
to-head second round. Then came 
the presentation for individual 
honors, with top scorer John Philip 
Britt receiving a platinum medal, 
valued at almost $2,000, and a loving 
cup that was so big it came with its 
own special case. 

Second place winner Gary West 
didn’t do so bad in adding to his 
more than $44,000 in prizes already 
won. He was awarded a gold medal, 
valued at more than $1,500, as well 
as a loving cup. And the remaining 
four contestants also received 
medals and loving cups commensu¬ 
rate with their performance. 

It was a day for champions and 
Konami took the occasion to unveil 
its next machine, Hyper Sports. 

Konami rounded out the day’s 
festivities by giving each person 
who attended the event a Konami 
digital wristwatch and a silk- 
screened T-shirt. • 



UNLOCK MOR 
PROFITS! 

Make sure that only your tokens are 
used, in your machines. 

Eurocoin key tokens, backed by our 
computerized security system, will 
ensure maximum profit from your 
machines - don't give it away to your 
competitors! 

We are acknowledged experts on token 
security and will be pleased to advise 
you. Our quality is traditionally of a high 
standard and we are able to back this 
with the lowest possible prices for 
key tokens, custom tokens, acceptors, 
stock tokens and anything else you may 
need to help keep your revenue up. 

Find out now about our 1984-85 program 
for token users: 

Call collect on 

( 606)254 9117 Telex 910997 8099 


r 

f ' v \i \ 

Eurocoin 
International Ltd | 
PO Box 13127, 
Lexington, 
Kentucky 40583.; 
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'Birdie King H r : a real sleeper 


The summer, and all that it has 
notoriously represented over the 
years, is finally behind us. So far it’s 
been a fairly uninspired year that 
should be remembered more for 
what didn’t occur, rather than the 
trends which did surface. 

High on the list of disappoint¬ 
ments was the inability of laser disc 
technology to revolutionize the 
business. The initial promise offered 
by Dragon's Lair and M.A.C.H. 3 
proved to be only transitory at best. 

But laser-based games are not a 
lost issue. They will be back pro¬ 
viding a viable amusement game 
category. The road back will be a 
difficult one, however, due to all the 
resistance they created since their 
release. 

As for conventional video 
games, the most noticeable effect 
from the industry’s prolonged 
slump has been the demise of many 
companies that played a major role 
in fueling the phenomenon. The 
coin-op field has shrunk to the 
profile it held in the mid- to late 
70s. 

With video going through its 
obvious (and long overdue) changes, 
the year has been a time for the nur¬ 
turing of novelty equipment to 
round out attractions at locations. 
Suddenly, there have been favorable 
reactions to forgotten coin-op trea¬ 
sures such as pinball machines, 
arcade machines, shuffle alleys, 
Skee-Balls and other electromechan¬ 
ical inspired creations. 

Some within the industry might 
see this as a step backward, but it is 
really a measure of the timeless 


value associated with many types of 
coin-op entertainment forms. In 
fact, no matter how sophisticated we 
would like to think this business can 
ever be, some fundamental princi¬ 
ples will always apply. There 
continually must be a steady stream 
of diverse product if the industry is 
to appeal to a broad audience. Never 
again, no matter how enticing it 


The possibilities 
for the adult market 
are enormous , 
especially with games 
such as Birdie King II. 


might appear, should manufacturers 
focus on a single product line to the 
extent that other alternatives are 
dismissed or, worse, totally ignored. 

Coin-It/Monroe Distributing's 
Birdie King II 

Although it was spotlighted in 
the September 15 issue of Play 
Meter (p. 32), here is a success story 
where some visionaries took a gam¬ 
ble and salvaged what, undoubtedly, 
would have been a lost piece from 
the creative forces at Taito. 

A rather unassuming machine 
that features a very specialized and 
narrowly defined participation 
sport, Birdie King II brings the skill 


and strategy of golf into the arcade. 

In looking at the average coin-op 
player, it would be safe to assume 
that not many know the difference 
between a 3-wood and a 3-iron, or 
Lee Trevino from Arnold Palmer. 
But going beyond this potential 
major stumbling block, there is 
something appealing to the game 
that immediately tends to hook a 
specific audience. 

Featuring a track-ball control 
and some strong graphic screens of a 
regulation 18-hole golf course, the 
machine pits itselfs against one or 
two players in their quest to get 
beyond the first three holes. A par, 
birdie, eagle, or hole-in-one is 
rewarded with extra holes and a 
chance to finish the round. 

I feel that Coin-It and Monroe 
have a real sleeper which is going to 
be a steady earner. For anyone who 
has ever picked up a golf club, even if 
it’s only been at a driving range or 
miniature golf course, here’s an 
attraction that supplies all the fun 
without the physical hardship of 
trooping around a full-sized course. 

Birdie King II players are, by no 
means, your typical coin-op visitors. 
Older individuals, normally in coat 
and tie, put down their briefcases for 
a round or two. Could this mean that 
we’ve happened upon a machine 
that’s primarily directed to adults? I 
think so. The possibilities for this 
market are enormous, especially 
with games such as Birdie King II. 

My congratulations to Coin-It 
and Monroe for knowing a good 
thing when they saw it. We’ll go 
with a solid ####. 
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KIDS LOVE OUR EGGS 




YOU WILL 
- , TOO! 


Dispensing our popular and exciting 
toy-filled egg capsules is fun 
and profitable. Contact us for 
equipment and supplies. 
Toll-Free 1-800-EGG SHOP 

CTD INNOVATIVE 
,ry y INDUSTRIES. 

1 I | I INCORPORATED 

Ifll 2605 Cirand Ave. • Carthage, MO 64836 




PEfTCHJTflTE 

Distributing Ca 

For 31 years The Dependable Supplier to the Coin Machine Industry, 
with Quality Parts and Supplies at the Lowest Possible Prices. For.. • 

• VIDEO ... • INTEGRATED CIRCUITS ... • PHONOGRAPH 

• AMUSEMENT GAMES ... • SOCCER & POOL TABLES 

• ELECTRONIC SUPPLIES ...» VENDING MACHINES 


Bj^ "We Guarantee Satisfactory Service" ■ 

; k PARTS CATALOG AVAILABLE UPON REQUEST. ■ 

parts division... 1040 Boulevard S.E. Vj 

Jj| Atlanta, Georgia 30312 1 

Phone 404-622-4401^^^ 

Toll Free Phone... 1-800-241-1346 (except in Georgia) 


Atari’s TX-1 

What do you do when you have a 
successful driving game? Well, if 
you’re Atari and Namco, you come 
out with a new, improved version 
and then watch to see if you’ve gone 
to the well too often. Obviously, the 
well was far from dry given the 
response to, first, Pole Position and 
then Pole Position II. 

Amazingly, after enjoying a 
rather smooth and profitable ride 
for all their efforts, the two com¬ 
panies went back and tempted fate 
with yet a third driving game. This 
time, however, they managed to 
dress up the attraction in a unique 
cabinet design that features not one, 
but three monitors and a wrap¬ 
around perspective for the players. 

TX-1 appears to be the ultimate 
driving machine. Graphically it is 
fairly consistent with its predeces¬ 
sors, but instead of just the Fuji track 
and other alternative routes, the 
game incorporates a branching 
layout for the potential of eight 
different courses. 

Players can turn on a particular 
point in the road and find them¬ 
selves on a totally different course 
than what they might have played 
previously. And, once again, every¬ 
thing is based on time—a player 
qualifies to continue play. The realis¬ 
tic sit-down cabinet features a two- 
position gear shift as well as a foot 
brake and accelerator pedal, while 
the responsiveness of the steering 
wheel is almost too sensitive to the 
touch. 

TX-1 is impressive as an arcade 
attraction. You can’t help but notice 
it amid a crowd of other machines. 
An increased cost for the machine, 
along with a complementary increase 
in price per play, defined the mar¬ 
ketplace for the piece. As a game 
of consequence which can pull in 
sufficient earnings, TX-1 is an 
investment, and at the same time, a 
gamble that a loyal following can be 
cultivated to keep the machine 
active. 

This is the decisive element for 
either buying or passing on TX-1. In 
fact, it’s really a test of how well an 
operator knows his audience. 
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Admittedly, this game isn’t for 
everyone. But for those who are 
looking for that specialty addition, 
TX-1 rates a solid and the 

proof that driving games, per se , 
have become something of a stan¬ 
dard ingredient at almost every 
operation. 

Gottlieb’s The Games 

In this Olympic year, there 
seems to be no limit to the 
variations on themes on videos and 
pinballs. This, however, isn’t 
anything new if you go back a few 
years to previous competition 
seasons. In fact, Gottlieb released a 
less-than-awe-inspiring pin for a 
past Olympics called Torch. This 
time around the game features are 
more faithful to the theme. 

Playfield: The action begins 
with four lanes on top (the outer 
two slightly curved) that lead to a 
pair of thumper bumpers and a lone 
bull’s-eye target at the left. Over at 
the right, and deeply inset, is the 
famous Gottlieb vari-target and 


another bull’s-eye just below the 
access to this feature. 

Providing balance to the layout, 
a spinner lane sits on the left, 
resting just above an extremely long 


Random-access 
technology enhances 
Cobra Command 
because the game 
doesn’t play the 
same way twice. 


double-ball, captive ball channel. 
Over at the right, supplying the 
same type of angle, is a slightly 
curved and deeply recessed kickout 
hole. Move down on both sides and 
there are two more thumper bum¬ 
pers, while the bottom offers a con¬ 
ventional wire lane and flipper con¬ 


figuration. And that’s all there is to 
the basic features on board. It’s in 
the programming and integration of 
the component parts where The 
Games delivers some strategic play. 

Analysis: The object of the 
game is to focus primary shots on 
the three main features—the 
captive balls, spinner, and vari- 
target. These represent the "events” 
(five in all) and the way to earn 
bonus multipliers. The spinner 
must be hit hard enough to drive the 
revolutions to a point where the 
player earns the bonus light for the 
discus. With the captive balls, the 
same principle applies, only the 
necessary velocity and precision 
contact will result in gaining the 
javelin bonus. These targets can also 
be changed by landing in the right 
side kickout hole at the appropriate 
time so that their values will become 
the hammer throw and the shot put. 

Meanwhile, the vari-target is a 
test of sequence playing and con¬ 
tinuation on any given turn. Here 
the objective is the pole vault and 


Tired of coin-operated equipment 
that can't return its investment? 


“AIR-serv®is one Money-Maker whose earnings 
keep increasing month after month.” 

“I became an AIR-servdealer to supplement lost revenues from my 
amusement business. But, the response has been so overwhelming that Tm 
now devoting most of my time to it And , it's really paying off /” 

W. Collier Barnett 

Star Amusements Co. 


Join the coin-operated tire 
inflator industry, one of the 
fastest growing industries 
available for investment 
today. 

AIR-serv — 

• Requires no costly overhead 

• Isn’t a fad 

• Provides a necessary service 

• Is a cash business 

• Requires no machine rotation 

• Has no product spoilage 

• Has low equipment depreciation 

• Requires minimal maintenance 

• Can be left for long periods of time 
and still keep making money 

The Market. Of 211,000 gas 
locations, over 60% do not 
have air. And, AIR-serv" has 
been approved for use by 
many major c-stores and oil 
companies. 


The Program. As an AIR- 
serv” dealer, you can expect 
an R.O.I. in less than one 
year. Depending on your tax 
bracket, that’s only 10 to 12 
uses per day, per machine! 
Many of our dealers 
anticipate yearly earnings of 
up to $250,000 annually in the 
next 3 to 5 years. 

You’ll get full factory 
support: copyrighted sales 
presentations, brochures, 
training seminars, co-op 
advertising, and much more 
... all geared to make you 
successful. 

Give us a call today and let 
us tell you about your future 
with AIR-serv". 


• I9K3 AIR-vcnd. Inc. 



Call Mr. Perkins 
1-800JURVEND 

In MN: 1-612-454-0465 
AIR-vend, Inc. 2520 Pilot Knob Rd. 
Suite 130 

Mendota Heights, MN 55120 

A Minnesota Corporation 
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the need to push back the target 
increasingjy greater distances for 
four separate times. Once these 
multipliers have been achieved, the 
only strategy that needs to be taken 
is to build up out-hole bonus and 
then land in the kickout hole in 
order to count down this score. 
There is an extra ball possible by 
hitting the two bull’s-eye targets, 
when they’re lit, and specials to be 
earned from the top two middle 
lanes. 

Graphics: Red is the predomi¬ 
nant color throughout The Games , 
with graphics that are rather 
Spartan by today’s standards. For¬ 
tunately, various colored lights on 
the board offset this and enhance 
the package. 

Play: Scoring on The Games is 
a matter of gaining a bonus multi¬ 
plier, more than anything else, and 
then collecting it and rebuilding it 
on the same turn. Unfortunately, 
there’s no holdover of any values so 
the settings should reflect this in 
order to be fair and attainable. On 
extra ball play, a good first limit 
should be about 600,000 points with 
1,200,000 for a second level. On free 
play, you should be able to increase 
this by about 200,000 to 400,000 
points depending on the caliber of 
your players. 

Pros & Cons: On an initial go- 
around, The Games seemed to have 
much to offer with good, long shots 
and full access to every key area. But 
weaknesses appear in its play. The 
first is an immobilizing drain down 
through the flippers on a return 
rebound from the right side vari- 
target. To make this shot and then 
be penalized is a negative factor that 
can’t be salvaged by the knowledge 
that certain speeds and angles might 
result in a different roll-down. 

Elsewhere, there is the matter of 
getting all the bonus lights out and 
then being left with an almost 
"dead” board. The only need is to 
keep the ball in play, shooting at 
anything for out-hole bonus points. 
The Games "maxes out,’’ leaving 
the player with little or nothing to 
do for the duration of his ball. 

This could have been avoided 


with some changes in its pro¬ 
gramming. In fact, due to this 
deficiency, the game loses much of 
its spark and appeal. Sure the shots 
are still satisfying, but the purpose 
behind making them is lessened the 
more adept a player becomes. This 
leaves The Games as being a rather 
redundant exercise in pinball 
flipping. For all the potential that 
existed on the surface, it’s a shame 
and we’ll go with a ## as a result. 

Data East’s Cobra Command 

After having pumped out Bega’s 
Battle last year to show that the 
company was capable of competing 
in the laser disc market, Data East 
learned from the mistakes of this 
first venture and has returned with 
this creation that is being positioned 
as a replacement for M.A.C.H. 3. 

Using the fly-in-the-sky scenario, 
this laser offers players a chance to 
control a well-armed helicopter in 
its mission to seek and destroy an 
impressive array of enemies. Rather 
than relying on the live-action foot¬ 
age employed by Mylstar, Data East 
has gone to animation to achieve its 
desired effects. Cobra Command is a 
far cry from the detailed artwork of 
Don Bluth, but more player inter¬ 
action is offered along with vocal 
and visual cues as to which way to 
maneuver at given points. 

Random-access technology fur¬ 
ther enhances Cobra Command 
because the game will never play the 
same way twice—in terms of 
sequence of scenes. As for the 
visuals, play moves from country¬ 
side to mountain ranges to city 
streets and to a variety of other back- 
drops for more than two dozen 
levels of play. 

A problem still exists, however. 
The player must be willing to invest 
enough money to adjust to the 
controls and objectives of the 
machine. But the story that unfolds 
on screen is exciting and action- 
packed, leaving Data East with a 
much more viable piece than its first 
foray into the medium. We’ll go 
with a ## 3 A on a laser scale that 
makes this an above average alter¬ 
native. • 


504 / 488-7003 
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OUR 'CADES £ 


A day os on attendant 


The view from an arcade atten¬ 
dant’s booth looks very different 
than what you can see through the 
eyes of a manager or player. 

As a favor to a friend who man¬ 
ages an arcade, I agreed to work as 
an attendant one afternoon while 
his regular employees were on 
vacation. 

The arcade, in a shopping mall, 
has about 50 games including such 
recent ones as Punch Out!! and 
Super Bagman. It’s a clean, well- 
kept room, part of the nationwide 
Fun-’N-Games chain of about 60 
arcades. 

Many arcades have a high turn¬ 
over of attendants; I’m now con¬ 
vinced that anyone who can’t make 
it as an attendant really doesn’t want 
a job. It may not be as glamorous a 
job as being a movie star or profes¬ 
sional football player, but it’s not 
boring, either. 

If nothing else, you can listen to 
the games talking to each other. 
Phrases like "Body Blow! Body 
Blow!” and "Quit Talking And Start 
Chalking” break up the monotony. 

But it’s the players that provide 
the variety. 

Oh, there are the usual players 
looking for change—singles for a $5 
or $10 bill and quarters for two 
dimes and a nickel. And although 
there are three signs reading’’Sorry, 
No Change For A Dollar,” at least 
one customer per hour asked for 
change. 

Players’ concerns 

Players’ reactions are interesting. 
I watched someone rack up three 
credits on Eight Ball Deluxe , only to 
have the left flipper suddenly go 


dead. I didn’t have the key to the 
game, so all I could do was give him a 
refund and an apology. He already 
had scored over 2,000,000 points by 
the third ball and was very upset. 

One youngster was disappointed 
that his favorite game, Dragon's 
Lair , had been moved out of the 
arcade about a week earlier to 
another of the chain’s rooms. He 


Many arcades have 
a high turnover 
of attendants; 
I’m now convinced 
that anyone who 
can’t make it 
as an attendant 
doesn’t really want 
a job. 


was unhappy that I wouldn’t get on 
the telephone and call around to find 
out where it was. 

There’s a poster from the film 
"Ghostbusters” hanging on the wall. 
One father, along with his young 
son, wanted to know where he could 
get one of the posters. When I told 
him I didn’t know, he asked if he 
could have the arcade’s poster. 

The small toddlers are cute, even 
if they aren’t playing the games. 
Although the sit-down Star Trek 
video wasn’t working, I think every 
child in the place under the age of six 
tried out the game as a chair. 


Two teenage boys decided to 
spend the afternoon just hanging 
around the arcade. They thought they 
were tricking me by pushing the 
buttons on the nearest game when I 
looked in their direction. After 
doing this twice, I told them they’d 
have to buy tokens if they wanted to 
stay. One of them tried arguing that 
he really was playing the game, 
when in fact he was only wiggling 
the joystick in the attract mode. 
When I showed him that the screen 
read ’’Game Over,” he claimed I had 
disturbed his playing and then- 
wanted a refund. 

Another player came over to get a 
quarter for some pennies and 
nickels. He had 13 cents. ’’Can I 
borrow 12 cents?” he asked. 

Older video fan 

One older woman in her 60s 
spent about an hour playing various 
games, especially Great Guns. She 
would have stayed past closing time 
to play more games if the mall 
wasn’t closing. ”Oh, I just love these 
things,” she laughed, pointing to the 
videos. ’’They make me crazy, but I 
love them!” 

I was surprised, though, that I 
didn’t have to remind anyone that 
there’s no eating, drinking, or 
smoking in the arcade. 

And so it went for five hours. 
While the pay is only minimum 
wage (I wasn’t doing it for the 
money, obviously!), working as an 
attendant is more relaxing than 
working on a factory assembly line. 

Want more proof? I’ve just writ¬ 
ten this entire column while 
working inside the attendant’s 
booth. • 
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EDdecause your ads 

ARE LOST IN A 

FAT MAGAZINE?? 


CONSIDER THE ADVANTAGES 
OF THE NEW SUM. TRIM 

PLAT METES 





irs TO YOUR ADVANTAGE 

The advertising boycott by certain major advertisers against 
PLAY METER has opened up premium advertising positions for 
you. (PLAY METER has cover & for forward, right hand page 
positions available now.) 


THERE’S NOTHING ARTIFICIAL WITH PLAY METER! 

• Maybe that's why our advertisers swear by us. 

• No one comes dose to Play Meter in total circulation. 

• No one comes close to Play Meter in telling it like it is. 


WE SPARE OUR ADVERTISERS UNIMPORTANT READERS 










YOU PAY YOUR DILLS 

Why should your advertisement be lost on page 164 of an¬ 
other magazine simply because that publisher accepts adver¬ 
tisements from companies with notoriously bod credit? (PLAY 
METER'S tight credit policy has weeded out advertisers who 
don't pay their bills.) 


YOU ARE IN THE COIN-G 
AMUSEMENT INDUSTRY 

Why should your advertisement be lost in o 
magazine that adds to its own clutter by 
accepting gambling advertisements? 

(PLAY METER is the only publication in the 
industry that steadfastly refuses to accept 
gambling and so-called "gray area'' 
gome advertisements.) 


YOUR MONEY IS JUST AS GOOD AS 
THE NEXT ADVERTISER'S 

Why should your advertisement be cluttered among others 
who ore paying a whole lot less for the some space as you? 
(PLAY METER does not practice the art of special discounts for 
special advertisers just to fatten its pages. What the rate card 
says is what PLAY METER charges.) 



Call Today & Discover What Advertising 
In Play Meter Can Do For You! 

1 - 504 - 488-7003 

FLAT METEB 
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FRANK'S 
CRANKS sr cronk " 


Stop Sitting Around 
and Complaining! 


In case you don’t know it by now, 
we are all part of an industry that 
requires a lot of hard work and long 
hours. There can be little or no 
rewards in some years and big 
money in other years. There is 
always that dream that there will be 
great games to come, great periods 
of prosperity. That dream is what 
keeps most of us who have been in 
this business for several years going. 

But this business runs in cycles, 
and those cycles repeat approxi¬ 
mately every five to seven years. We 
are at the bottom of a cycle now, and 
I feel the industry will soon be 
heading upward. 

But until that upward trend 
takes hold, don’t sit back trying to 
wait it out. If you don’t take action 
now, I can assure you that you won’t 
even know that things are getting 
better. The hole you will be in will be 
too deep to climb out of. 

I’m primarily a route operator 
and, therefore, cannot offer much 
advice to those who are street 
“arcade” operators only. Many are 
faced with declining revenues and a 
large fixed overhead (rent, elec¬ 
tricity, insurance, payroll). I’m sure 
you’ve read all there is to read on 
how to promote your business and 
have tried many of the suggestions. 
If my guess is correct, most of the 
promotions cannot help a hopeless 
situation. 

The reality is that many of the 


street arcades and small shopping 
center arcades can survive and be 
profitable only in a boom period. 
Unless you can reduce your rent and 
other fixed costs, there is little you 
can do except diversify your business 
and try your hand at placing your 
equipment in varied types of loca¬ 
tions. The more diversified your 
locations, the easier it is to prolong 


We are at the bottom 
of a cycle now , 
and I feel 

the industry will soon 
be heading upward. 


your equipment’s life by rotating it 
from place to place. 

If you are a route operator, there 
is plenty you can do to cut your over¬ 
head. Look for different, yet more 
efficient ways to run your business. 
Compare weekly collections at a 
location when a game or games are 
out of order for a week to a week 
when all the games are “up” most of 
the time. Chances are that the weekly 
grosses at the location will be con¬ 
stant. This is usually the case when 
the games are not being used to their 


potential, and today they certainly 
aren’t. 

It’s not necessary to send your 
mechanic on a Sunday or late night 
overtime call just to fix a couple of 
games that can easily be fixed the 
next day. Does it pay to provide that 
late night service to the same degree 
you provided it during the boom? Is 
overtime really necessary now? 

Can you run your operation with 
one or two less routemen and get 
just a bit more work out of those you 
retain? It makes sense that if the 
games are grossing less, they are 
being played less, and therefore, 
should require that much less 
service. 

Fewer collections 

Try collecting some of your 
weaker locations every two or three 
weeks instead of every week. Expe¬ 
riment first and compare the 
grosses. I don’t think you’ll see a 
drastic change in your overall 
weekly gross. And then, when 
things get busy again (more service, 
higher grosses), you’ll know that the 
upward part of the cycle has started. 
You’ll have to hire more help just to 
keep up! 

The operators now walking into 
distributors’ doors are the survivors. 
“Like soldiers returning from a war” 
was the way one distributor put it. 
And they are ready to buy. The good 
distributor will look out for his cus- 
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tomers’ well being as he did years 
ago. The distributor’s job is to sell 
good, well tested equipment to those 
operators who need it and can afford 
to pay for it. 

The phrase "valued customer" 
will be heard once more. But a 
valued customer is made only with 
the help of a cooperative distributor. 
The distributor must help the 
operator as in the good old days 
before video. This must include 
financing, help in choosing the right 
kinds of equipment for a particular 
location, leasing (which is the dis¬ 
tributor’s creative way to push 
operators to use good equipment), 
service, and leadership or advice on 
how the operator can be profitable. 

The manufacturers will take care 
of themselves. They are being very 
cautious before producing a game. 
Test marketing is once again a very 
important part of this business. You 
can count on the fact that fewer 
models will be made, but those that 
are made will have a much better 


Diversify your locations 
and rotate more now 
than you ever 
have before. 


chance to make you money than 
many of the boring games that were 
produced this past year. 

The production runs will be well 
planned so closeouts won’t be a 
common procedure. The market 
value of new games will not decline 
as rapidly as in the past, and if the 
manufacturers don’t gear up and 
overproduce, you will again hear the 
words "trade-in value." 

Yes, it will all come back to 
normal soon. But until it does, stop 
sitting around and complaining. 
Learn how to stay ahead of the 


market. That means keeping your 
overhead way down, buying only 
what you need, and leasing those 
games you know will make money 
for the lease term (but their future 
resale value may not remain high). 

Look to diversify your locations 
and rotate more now than you have 
ever rotated games before. If you can 
become profitable now, just think 
how much better this business will 
become as we approach the top of 
the next upward cycle! 

Flipper Tips 

Ed Wilson of Wilson’s Amuse¬ 
ments in Morrisville, Vermont, 
wrote last week: "Dear Frank: I’ve 
read your articles on servicing 
games and found them very helpful. 
One thing I would like to see, 
though, is information on trouble¬ 
shooting pins. I believe that strong 
flipper action is very important to 
these games. I’ve had trouble (and 
still am having trouble) with Alien 
Poker and Harlem Globetrotters. 
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Both have two flippers on one side. 
On both games, one flipper is 
strong, the other very weak. I think 
I’ve tried everything but to no 
avail...” 

With pins being brought back 
into locations that have had only 
videos in the past years, every 
technician must learn how to keep 
them in top operating condition. 
Many of the older pins have the old 
style flipper switches and end of 
stroke (E.O.S.) switches. These 
older blades should be changed to 


the newer style. The type I like best 
has two large contacts on each side 
of the blade switch. 

When the switch is closed, make 
sure that the centers of both contacts 
touch their mates at the same 
instant. You should also file these 
switch contacts weekly so they are 
flat and clean. This constant filing 
will keep the switch contact surface 
as large as possible allowing for 
maximum current flow, and will 
give your flippers that added boost. 
You will probably have to change 


the switch blades every four to six 
weeks as the contact surface will 
become worn from the filing. 

Also note that the E.O.S. break 
distance is set smaller on the games 
that have the two-flipper setup on 
one side. This is a critical adjustment 
and should be checked weekly. Also 
check that the coil stops are tight 
and the nylon sleeves are clean. If 
you file out the inside of the sleeves 
with a rat tail file, this also increases 
flipper strength. 

As always...keep cranking. • 


Send Your Monitors & Boards To “Frank The Crank" — He'll fix 'em right! On reconditioned prepaid 
game orders. We'll Split The Freight! (min. $1,000). On Kit orders, We'll Pay The Entire Freight! 

KITS 

Lowest Prices on the Hottest Conversion Kits 

Crystal Castles ($695) - Time Pilot '84 ($795) - Vulgus ($695) - Major Havoc ($595) 

Superbike ($275) - Jr. Pac-Man ($595) - Mega Zone ($695) 

Mr. Dol's Wild Ride ($595) - H. B.'s Olympics ($375) - Hyper Sports M 

Cobra Command ($1495) - Bomb Jack ($695) - Seicross ($495) 

Track & Field Trac Ball ($225) - Do! Run Run - Circus Charlie ($445) 

NEW GAMES — CLOSEOUTS n 

Shuffle Alleys - Pool Tables - Bill Changers - Jukes - Pinballs < ^JrZ r f rrft\r\ 

Chexx ($1495) - Foosball ($695) - Karate Champ - Gaplus .,^3 0 

Hyper Sports - Vs. Tennis - Turkey Shoot - Two Tigers ITX 

** New .984, .882, and .900 Brass Tokens - 5c each ** \ ^ 

E-Z SLATE LIFTER (NEW $445) 

GREYHOUND 104CT VIDEO CARD GAMES 

FACTORY OUTLET—LOWEST PRICES ANYWHERE—BUY AT BIG SAVINGS 
6-MONTH WARRANTY—IMMEDIATE BOARD EXCHANGES 

Frank "The Crank" 

LOCATION-READY SPECIALS 

30-Day Warranty • No Crating Charge 


Baby Pac-Man. 

....$ 695 

Food Fight. 

695 

Omega Race. 

395 

Star Trek. 

. 595 

Bagman. 

.... 695 

Front Line. 

695 

Pac-Man or Pac-Man Plus. 

495 

Star Trek (conv.). 

. 395 

Berzerk . 

.... 395 

Galaxian. 

395 

Pengo. 

475 

Star Wars. 

. 995 

Centipede. 

.... 495 

Gorf. 

395 

Phoenix. 

395 

Super Pac-Man. 

. 595 

Centaur (Pin). 

.... 850 

Grand Slam (pin). 

795 

Pole Position II . 

1995 

Tapper. 

. 795 

Champion Baseball.... 

.... 695 

Gyruss . 

695 

Pool Tables. 

795 

Tempest. 

. 395 

Congo Bongo. 

.... 595 

1, Robot. 

1795 

Popeye. 

395 

Time Pilot. 

. 595 

Crossbow . 

.... 2295 

Joust. 

495 

Q*bert. 

595 

Tin Star . 

. 995 

Crystal Castles. 

.... 995 

Jr. Pac-Man. 

995 

Q*Bert's Quest (pin) . 

1095 

Ten Pin Deluxe. 

. 1995 

Defender. 

.... 395 

Kangaroo. 

395 

Reactor . 

395 

10-Yard Fight. 

. 1095 

Dig Dug. 

.... 395 

Krull. 

595 

Robotron. 

495 

Track & Field. 

. 1295 

Donkey Kong (&Jr.) ... 

.... 395 

Mad Planet. 

595 

Rowe BC-25. 

1695 

Tron 

595 

Dragon's Lair. 

.... 1295 

Moon Cresta . 

395 

Rowe BC-25 MC. 

1895 

Turbo . 

. 695 

Eyes. 

.... 395 

Mr. & Mrs. Pac-Man (pin) . 

895 

ROWE BC-9A. 

995 

Two Tigers . 

. 2195 

Exerion. 

.... 695 

Ms. Pac-Man . 

795 

Satan's Hollow. 

595 

X's & O's (pin). 

. 1295 

Farfalla (pin). 

.... 1295 

Ms. Pac-Man (mini). 

795 

Sinistar. 

695 

Xevious. 

. 495 

Fax . 

.... 995 

NATIONAL CIGARETTE 


Speakeasy (pin). 

895 

Zaxxon . 

. 395 



MACHINES (recon.). 

795 

Stargate . 

395 

Zookeeper . 

. 695 


6 Sutton Place 
Edison, NJ 08817 
201/287-4990 
CALL JIM or JOE 


CALL THE EXPERTS NOW! 
“FRANK THE CRANK” 
PRESIDENT 
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Ves! I wantiu leceive every i^ueui riay Meter. Please enter my subscription as shown uelow: 
□ Payment enclosed □ Bill my company □ Bill me 

United States & 

Canada □ 1 year (24 issues) $ 50 □ 2 years (48 issues) $90 □ 3 years (72 issues) $120 

Foreign (via air) □ 1 year (24 issues) $150 


Mr. □ 

Ms. □ Name _ _ 

Signature Date 


Street 


Title 


City 


Company 


State Zip 

Charge my □ Visa □ MasterCard 


Card No. 


Card Expire Date 


Check One 

□ Manufacturer 

□ Distributor 

□ Route Operator 

□ Other _ 


□ Arcade Operator 

□ Support & Supply 

□ Technician 


This offer effective through 
December 1984. 


MAY.MiII.1. 

MAGAZINE 


Yes! I want to receive every issue of Play Meter. Please enter my subscription as shown below: 

□ Payment enclosed □ Bill my company □ Bill me 

United States & 

Canada □ 1 year (24 issues) $ 50 □ 2 years (48 issues) $90 □ 3 years (72 issues^ $120 

Foreign (via air) □ 1 year (24 issues) $150 

Mr. O 

Ms. □ Name _ _ 

Signature Date 

Street Title 


City 


Company 


State Zip 

Charge my □ Visa □ MasterCard 


Card No. 


Card Expire Date 


Check One 

□ Manufacturer 

□ Distributor 

□ Route Operator 

□ Other _ 


□ Arcade Operator 

□ Support & Supply 

□ Technician 


This offer effective through 
December 1984. 


MAT MBTIi. 

MAGAZINE 
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YOU 

READING 
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ELSE’S 

COPY? 


Subscription Line: 

504/837-7987 


Yes! I want to receive every issue of Play Meter. Please enter my subscription as shown below: 
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United States & 


Canada □ 1 
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year (24 issues) $ 50 
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□ 2 years (48 issues) $90 

□ 3 years (72 issues) $120 
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Technical Topics 

MOS/FET & J/FET Circuit Design 

Lessons 6 & 7: 

AC Coupled Amplifiers II 
and DC Amp ifiers 

PROGRAMMED TEST 

Editor’s Note: The material below is a serialization of the Kurz Kasch correspondence course for electronics, 
designed specifically for the coin-operated amusement industry. This course is copyrighted and owned by 
Kurz Kasch of Dayton, Ohio and its reprinting is being sponsored jointly by Kurz Kasch and Play Meter magazine. 
This material is authorized for publication exclusively in Play Meter magazine. 


INSTRUCTIONS : The purpose of this test is to guide you step-by-step thru actual circuit design problems. 
Also, many of these tests will provide you with additional design technique. Most important, these tests will provide 
you with a gauge to establish your degree of understanding of the material covered in the text. The test is programmed. 
Start at block one and then follow the numbered instruction associated with your answer. 


1 

The high frequency response of FET single-stage amplifier is 
obtained by considering the _. 

a. Supply voltage, V DD GO TO BLOCK 11 

b. Gate-to-source and gate-to- 

drain capacitances GO TO BLOCK 28 

c. Source resistance, R s GO TO BLOCK 41 

2 

YOU ARE CORRECT! 

For the three-stage M OS FET amplifier shown in Fig. 7-2, the 
capacitor C y serves to _. 

a. Lower the bias voltage GO TO BLOCK 21 

b. Increase the input 

admittance GO TO BLOCK 26 

c. Bypass the feedback signal 

to ground GO TO BLOCK 12 

3 

YOU ARE CORRECT! 

The limiting factor of the high-frequency response of a FET 
amplifier is the _. 

a. Gate-to-drain capacitance, C G D GO TO BLOCK 40 

b. Drain bulk resistance, r D s GO TO BLOCK 25 

c. Supply voltage, V DD GOTO BLOCK 8 

4 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 16. 
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5 

YOU ARE CORRECT! 

FET amplifiers are not suitable for amplifying large signal 
levels because they _. 

a. Cannot supply much power GO TO BLOCK 36 

b. Have nonlinear transfer 

characteristics GO TO BLOCK 16 

c. Are hard to bias GO TO BLOCK 22 

6 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 32. 

7 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 42. 

8 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 3. 

9 

YOU ARE CORRECT! 

In order to increase the C MRR of the FET differential amplifier, 
it is necessary to _. 

a. Decrease g m GO TO BLOCK 30 

b. Increase gos^o GO TO BLOCK 27 
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c. Increase Z c , the 

impedance of the constant 

current-source GO TO BLOCK 42 

10 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 23. 

11 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 1. 

12 

YOU ARE CORRECT! 

In analyzing the JFET differential pair, it is required 
that _. 

a. There are no small-signal 
variations in l c 

b. The power supply V D D 
does not change 

C. Rq 1 # Rq 2 

13 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 32. 

14 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 31. 

15 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 40. 

16 

YOU ARE CORRECT! 

The problem with using direct-coupled FET amplifiers 

is _ 

a. Obtaining enough gain 

b. Maintaining the correct gate 
bias voltage 

c. Preventing too much power 
loss 

17 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 37. 
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18 

YOU ARE CORRECT! 

You have completed the test for Lessons Six and Seven. 
However; before starting Lesson Eight, think about any areas 
of these two lessons you may wish to review. Only when 
you feel confident about your understanding of the material 
covered, should you proceed. 

19 

YOU A RE INCORRECT! 

Refer to the text and return to BLOCK 28. 

20 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 37. 

21 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 2. 

22 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 5. 

23 

YOU ARE CORRECT! 

A FET differential pair can be used to reject a common mode 
signal which might appear on the input lines. A measure of 
this rejection is known as the _ 

a. Enhancement ratio 

b. Common mode rejection 
ratio 

c. Voltage out to voltage in 
ratio 

24 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 12. 

25 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 3. 

26 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 2. 
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GO TO BLOCK 32 

GO TO BLOCK 24 
GO TO BLOCK 43 


GO TO BLOCK 44 
GO TO BLOCK 31 
GO TO BLOCK 4 


GO TO BLOCK 10 
GO TO BLOCK 37 
GO TO BLOCK 34 


Refer to the text and return to BLOCK 28. 


27 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 9. 

28 

YOU ARE CORRECT! 

The Miller effect upon the input admittance Y jn of a FET 
amplifier stage means that _ 

a. C gd is ignored 

b. C gs is ignored 

c. C gd is increased by (1-A V ) 

29 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 37. 

30 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 9. 

31 

YOU ARE CORRECT! 

An enhancement mode MOSFET can be used in a three-stage, 
direct-coupled amplifier circuit because the _ 


36 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 5. 

37 

YOU ARE CORRECT! 

To determine how well a FET pair is matched, which of the 


below are most often measured? 


a. 

1 V Q S — VqS2 1 

GO TO BLOCK 17 

b. 

ai\/gsi — ^5 2 i/Ar 

GO TO BLOCK 29 

c. 

9 m l ^9m 2 

GO TO BLOCK 20 

d. 

All of the above 

GO TO BLOCK 9 


38 

YOU ARE INCORRECT! 


Refer to the text and return to BLOCK 31. 

39 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 42. 

40 

YOU ARE CORRECT! 


GO TO BLOCK 35 
GO TO BLOCK 19 
GO TO BLOCK 3 


a. Gate can be biased at a 


higher voltage level than 


the source 

GO TO BLOCK 2 

b. Supply voltage, V D D , can 


be lower than the source 

GO TO BLOCK 14 

c. Value of r ds is lower than 


that of a JFET 

GO TO BLOCK 38 

32 


YOU ARE CORRECT! 



To extend the high frequency response of an FET amplifier, 
it is necessary to use a FET with a _. 


a. 

Small r ds 

GO TO BLOCK 

b. 

Large C gd 

GO TO BLOCK 

c. 

Small C gd 

GO TO BLOCK 


41 

YOU ARE INCORRECT! 


FET differential input pairs are useful with operational 
amplifiers because they _. 

a. Decrease the power drain GO TO BLOCK 13 

b. Increase the power gain GO TO BLOCK 6 

c. Increase the input impedance 
and reduce the input bias 

current GO TO BLOCK 23 

33 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 40. 

34 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 23. 

35 


Refer to the text and return to BLOCK 1. 

42 

YOU ARE CORRECT! 

By increasing Z c and keeping R D constant, the common 
mode voltage gain, A c _. 


a. 

Increases 

GO TO BLOCK 39 

b. 

Remains the samp 

GOTO BLOCK 7 

c. 

Decreases 

GO TO BLOCK 18 


43 

YOU ARE INCORRECT! 

Refer to the text and return to BLOCK 12. 

44 

YOU A RE INCORRECT! 


YOU ARE INCORRECT! 
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Refer to the text and return to BLOCK 16. 
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Paw phone 

Own your own pay telephones. 
Felco Distributing Inc. is marketing 
its line of coin-operated pay tele¬ 
phones. 

Features include emergency 911 
dialing, escrow accounting, ampli¬ 
fied headsets, a cash vault locking 
system, and totalizers for account¬ 
ing. 

For more information, contact 
Felco Distributing, Inc., 5801 S. 
McClintock #102, Tempe, AZ 85283. 
Telephone: 602/838-0885. 
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Pure and 
simple 

Mylstar Electronics Inc. recently 
introduced its latest four-player 
pinball, Alien Star. 

Alien Star combines play field 
simplicity and classically pure shots 
from both flippers, company offi¬ 
cials said. Completing the A-L-I-E-N 
spot target and the S-T-A-R roll¬ 
overs enables players to earn extra 
balls, bonus multipliers, or to collect 
an accumulated bonus. The A-L-I-E-N 
spot targets are also the key to enter¬ 
ing the two-ball, multiball mode 
which features a 2X, 3X, 5X play- 
field multiplier. 

"The industry’s response to our 
back to basics approach in pinball 
has been extremely strong," said Gil 
Pollock, vice president of sales for 
Mylstar. "We’re glad we can offer 
products to the operators which 
have such a positive ROI and long 
term earning potential." 


Pav dirt 

The Roth Novelty Company of 
Wilkes-Barre, Pennsylvania, was 
recently appointed exclusive North 
American distributor for Sega’s 
Diga Mart —Skill Digger Crane. 

Players test their skill from one 
of four cranes, each independently 
operated from one of four sides of 
Diga Mart. A continuously rotating 
circular turntable for merchandise 
creates animation while one of three 
optional songs attracts prospective 
patrons. Other features include 
operator adjustable time limit per 
play, accumulation of up to five 
credits for continuous play, four 
individual coin doors with two coin 
entries, and a corresponding locking 
cash box door. 

Its compact size of 4 l /2' x 4 l /2' x 4 1 /2 / 
allows for installation in many loca¬ 
tions. The Roth Novelty Company 
additionally has available a starter 
package of merchandise specifically 
designed for the Diga Mart , which 
allows the inexperienced operator 
to load the machine properly with¬ 
out special instructions. 

For further information, contact 
Roth Novelty Company, 333 North 
Pennsylvania Avenue, Wilkes- 
Barre, PA 18702. Telephone: 
717/824-9994. 
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Blood 

pressure 

tester 

Tech Vend Marketing’s new "BP” 
3000 —blood pressure and heart rate 
computer—is now available. 

The "BP” 3000 meets all the 
needs for an in-store mass-screening 
device for high blood pressure, is 
accurate, and has been field tested 
for two years, said Ken Bagley,Tech 
Vend Marketing president. 

The unit may be coin-operated or 
set up for free use. The "BP” 3000 
has a pre-positioned fixed arm cuff, 
is complemented by a compact sit- 
down booth, and is automatic. 

Promotional materials include 
window banners and "take-one’’ 
brochures. The "BP” 3000 can be 
purchased or leased, and it has a one- 
year unconditional warranty. 




it all adds up 

Tactician , from Digital Controls, 
is an adult countertop game that 
inspires players to call on their most 
cunning talents to achieve the title 
of Tactician. 

Players punch buttons num¬ 
bered between 1 and 20 to match a 
number either randomly selected by 
the Tactician computer or caught by 
the player who has hit a button to 
halt the computer’s random process. 

As soon as the number to be 
matched appears, an aspiring Tacti¬ 
cian races against a 60-second clock 
to add the proper numbers to match 
the displayed number. Tactician 
grows more challenging because 
each time a player uses a numbered 
key, it is no longer available to him 
during that game. The demands on 
his skill become greater as he tries 
first to beat the computer to a good 
"match’’ number and then, quickly, 
to select from available numbers to 
make his match. 

Tactician has no monitor screen 
but sports a digital readout strip 
across its face which displays the 
timer clock, the number to be 
matched, the sums the player 
accumulates during the adding pro¬ 
cess, and the player’s score. Like 
DCI’s Little Casino , Tactician is an 
adult game, inducing players to rely 
more on strategy than reflex, and is 
designed to be placed on a counter- 
top or bartop. 

As a complete game, Tactician is 
operator priced at under $1,000. 



First and ten 

Capitalizing on the college and 
professional football season, Mylstar 
Electronics Inc. has released its 
latest four-player pinball, Touch¬ 
down. 

Players compete on this elec¬ 
tronic gridiron by scoring touch¬ 
downs and points. Two playfield 
spinning targets advance the 
player’s position toward the oppos¬ 
ing goal line via running plays while 
completing the P-A-S-S spot tar¬ 
gets. This allows players to build up 
yardage four times as fast by using 
passing plays. Scoring three touch¬ 
downs lights the extra ball feature, 
and completing the F-O-O-T-B-A- 
L-L rollovers lights up the four 
separate special lights. Two defense 
targets move the player back toward 
his goal line. 
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After the Video Boom! 

Many people made millions of 
dollars because of the great de¬ 
pression. 

Learn different techniques on 
how to take advantage of the de¬ 
pressed video game industry. 

Send $10 + 

$2 shipping & handling to: 

VIDEO SUCCESS 

P.O. Box 47752 
San Antonio, TX 78265-7752 


LOUISE'S HARNESS SHOP 
Rt. 3, Dox 72 
Prattville, AL 06067 

Harnesses prepared for 
ALL VIDEO GAMES 

Prices start at $15.00 
Write or Call 

205/365-1641 


ARCADES 
FOR SALE 

Two outstanding game- 
rooms in top locations near 
Baltimore, Maryland. Each 
has approximately 75 late 
games and produces good 
positive cash flow. $120,000 
each. Call W. Klawans at: 

301/484-4167 


| GAME EXCHANGE/SOUTHEAST, INC. 

1701-C Spring St. 

Smyrna, GA 30080 
in GA 404/435-0802 
outside GA 800/241-1877 

NEW CLOSE-OUTS 

f Little Casino I $595 (new) • Little Casino II $1095 (new) 

WE HAVE KITS 

| Time Pilot '84 • Bomb Jack • Mr. Dol's Wild Ride • Hyper Sports • Do! Run Run 
Strength 8c Skill • Mega Zone • Baseball II • 10-Yard Fight 

PINBALLS 

| We have a large selection of reconditioned, guaranteed pinballs from $295 to $ 1295. 

VIDEOS 

All makes, all types, reconditioned and guaranteed new and used. 

Also in Stock: 

Pool tables • kiddie rides • jukeboxes • b ill changers • toosballs 
vending equipment • cartoon machines • and novelty items 

Before you buy, call for our latest inventory and prices, we ship 
throughout the world. No order too large or too small. 

We welcome your trade-ins. 

VISIT US AT THE AMOA SHOW, BOOTH #'S 1007, 1009, AND 1011 


COLORADO GAME EXCHANGE 
1537 W. Alameda Ave., Denver CO80223 
in Denver 303/777-3500 
in CO 800/421-5987 
outside CO 800/525-2703 
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CUSTOM-MADE KITS 

From 

VIDEO WARE 

Turn Your Amidar, Berzerk, Challenger, Defender, 
Eagle, Joust, Phoenix, Pleiades, Rt. 16, Robotron, Stargate, 
Super Zaxxon into a NEW MONEY MAKING MACHINE. 

THE FINEST CONVERSION KITS EVER OFFERED! 

No tools or special skills required. . .No soldering. . .You can convert in minutes! 

— CUSTOM KITS — 


ELEVATOR ACTION.$595 

MOTORACE USA.$495 

CHAMPION BASEBALL I.$495 

CHAMPION BASEBALL II.$175 


(panel & harness only) 

Custom-Made Kits Include: 

• Brand new custom-made control panel with new joystick, buttons. Champion 
Baseball overlay custom-wired to exactly fit your machine . . . 

• First-class wiring harness with pre-“stuffed” edge connector and all plug-in 
(molex) connections . . . 

• Original PC Board (guaranteed unconditionally for 30 days); New monitor plexi; 
and new header plexi marquee 

VIDEO WARE, INC. 

600 Clover St., Los Angeles, California 90031 

213/225-1337 

Telex: 295379 Tablevision 
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INFINITY 1 

The Game Of A Thousand Faces! 

NEW GAMES COMPLETE $495 (F.O.B. Chicago) 

KITS — While they last! * Plus '84 Releases 

All laser games available from $495. Call for current prices!! 


10-Yard Fight. 

.$695 

Vanguard II. 

.$295 

Progress . 

. 595 

Roc ’n Rope. 

. 295 

Circus Charlie. 

. 395 

Radical Radial. 

. 295 

Tag Team Wrestling. 

.call 

Super Biker. 

. 275 

Exerion. 

.call 

LiL Hustler. 

. 195 

Seicross. 

.call 

Lost Tomb. 

. 145 

Mega Zone. 


Lady Bug . 

. 95 * 

Pro Golf. 

.$495 

King Tut. 

. 95 * 


& 


* PC BOARD ONLY 

PROM 8200 PROGRAMMER 

Bi-polar E PROMS, up to 256K 

• Write your own program & replace your 

t own IC’s. 

• Intelligent programing algorithm, 20 seconds 
needed only to finish 2764 copy. 

• Check, Verify, Read, Write, and Modify the 
PROM/EPROM in the programming mode. 

• Examine, Alter, Move, Fill, Upload, and Down¬ 
load the memory contents in the data mode. 
• 32Kx8 dynamic RAM buffer with powerful 
memory handling capability from keyboard. 

• Allows data transfer/combine/separate from 
one PROM/EPROM type and size to another 
PROM/EPROM type and size. 

• One RS232 port, for linking to the computer to 
upload/download data. 

, • Simple to operate, over current indication, 
yv-. automatic check-write-verify sequence. 

• Fully portable for field or in-plant use. 
• One full year guarantee. 


312/280-7610 

HOFFMAN INTERNATIONAL 

600 N. McClurg Ct. Ste. 309, Chicago, IL 60611 
Telex: 280208 Hoffmn. Int. Cgo. 


WE TAKE TRADE-INS! 

QUICKITm- 

CONVERSIONS MADE SIMPLE & FAST! 

• Cut your conversion kit installation time 
by as much as 75% 

• No technical expertise needed. Almost 
anyone can do it. 

FREE QUICKIT with purchase of any of our 
conversion kits! 

Featuring ... Mr. Do!’s Wild Ride • Nova 2001 • Time Pilot '84 • 

Champion Baseball II • The Tin Star & many more! 

Ask About Our Kit Closeouts! 

Only available through: 

M.H. ASSOCIATES 

Conversion Kit Specialists 

1725 N. 1st Ave. 1 800 843-5487 In ND, Alaska, Canada 

• F P a :^ 58102 1 800 VID-KITS 701/2374563 


Do You Own A 
Galaxian, Frogger 
Or Moon Cresta 
(U/R or C/T)? 

Convert to: 

Hi-Lo/Triple 
Draw Poker 

(Amusement Only) 

100% LEGAL 

Simple plug-in conversion, no 
soldering or cut traces on PCB. 
Complete Kit; sub board & soft¬ 
ware, marquee & overlay. 

only $275 

(C/T kit $ 260 ) 

VIDEO 

CONNECTION 

930 Jeffrey Lane, Dixon, CA 95620 

916/678-5189 



PAYPHONES $55 

As extensions or add kit to require 
coins $98 Or ready to profit from 
$295. Genuinely FC.C. registered! 
Our electronics has been used in 5 
other manufacturers. Free 911. 
timed calls. Also, the only entirely 
self-programmable long distance 
unit 608/582-4124 anytime 


CONVERSION 

KITS 

and supplies 


WANTED 

USED PC BOARDS 


CALL FOR QUOTES 

Eldorado Products Ltd. 
14816 Main Street 
Gardena, CA 90248 

213/516-9525 
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It's Foetboll Season So Take Advantage of It! 

Kick Off The Fall Season With The Great Football Game From TAITO. 

TEN YARD FIGHT 

(Call For Current 
Price) 

We Absolutely will Not Be undersold 

Guaranteed to be the winner this season. Don't be fooled by 
lower prices. THESE ARE ORIGINAL! 

DISTRIBUTOR INQUIRIES WELCOME 

If you ore not completely satisfied with this kit "for ony reason" within 
30 days FACO WEST will buy it bock. 


Other Fine Kits Available at Great Prices: 


Tog Team Wrestling. 

.$595 

Hyper Sports . 

.. $695 

Mr. Dots Costle. 

. 325 

Sega 005. 

.. 195 

Gyruss. 

. 375 

Motoroce USA. 

.. 350 

Pro Golf. 

. 475 

Champion Baseball. 

.. 325 

Ul' Hustler. 

. 250 

Ms. Pac-Man. 

.. 395 

Bomb Jock. 

. 695 

Burgertime. 

.. 275 


USED P.C. BOARDS (original) 


Elevator Action. 

.$450 

Xevious. 

.. $225 

Phoenix. 

. 450 

Track & Field (Konami/Centuri). 

.. 495 

Gyruss. 

. 325 

Baseball. 

.. 275 


010/500-7902 

FACO WEST 10727 Burbank Blvd. 

North Hollywood, CA 91601 


























Kick Off The Football 
Season With 

TEN 

YARD 

FIGHT 

ONLY $595 


CHAMPION 

BASEBALL 


CONVERSION KITS 


SPECIAL 


Includes: Original PCB, 
Cosmetics, Instructions, 
Warranty & Back-up 


$295 



CONVERSION 

KIT 







m 







615/793-9142 



PLUS! MORE GREAT KITS AT GREAT PRICES! 

QUANTITY DISCOUNTS! DISTRIBUTORS WANTED! CALL NOW! 


Y.C. ENGINEERING, P.O. Box 1694, Lavergne, TN 37086, Telex: 534623 YARBRC 
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"Too many coins 
or tokens to 
count by hand?” 

Cut Counting Time 
70% with Klopp 
Counters & Sorters 



Sort 1000 coins per minute. 
Count/wrap $1,000 
in 20 minutes or less. 

Portable, manual or electric 
rugged, no plastic, made in USA 
Full one-year warranty 
Economically priced 

— Call or write for full details — 

“Our 53rd Year” 


KLOPP INTERNATIONAL. INC. 

P.O. Box 708 

Pinellas Park, Florida 33565 
(813)522-9425 


WANTED 

Pre 1967 pinball machines, back glasses, 
play fields. Call Rob at 216/369-1192. 


TOP PAY 
FOR 

TOP PEOPLE! 

Large Arcade Operation In 
New York Metropolitan 
Area Seeks Experienced 
Management Personnel. 

• MANAGERS 

• SUPERVISORS 

• ELECTRONIC TECHS 

Good Benefits! Contact: 

AMUSEMENT 
CONSULTANTS LTD. 

14 Weymon Avenue 
New Rochelle, NY 10805 

914/576-7600 


NEED CASH? 
WANT TO TRADE? 

We Need Your Used Color 
P.C. Boards For Export 

LETS MAKE A DEAL! 

VIDEO WARE, INC. 

600 Clover Street, Los Angeles, CA 90031 

213 / 225-1337 

Telex: 295379 TABLEVISON 


SORT&COUNT 

COINS FAST 

Vi* _ 



K .3 v<r 


COIN COMPACT REUSABLE 

SORTER COUNTER COIN 

PACKAGER irxl2" PACKS 

NADEX plastic coin equipment and reusable 
coin packs provide today s best value for small 
volumn coin handling. FREE TRIAL OFFER: 
SATISFACTION GUARANTEED. Write for details. 

NADEX Industries Dept 84005 

220 Delaware Ave., Buffalo. NY 14202 


LEARN TO REPAIR 

• Video Game Boards 

• Power Supplies 

• And Monitors 

IN YOUR OWN HOME!! 

Our complete Analog and Digital 
Course is taught on ten (10) video 
tapes (approximately 30 hours) 
“100% Satisfaction Guaranteed" 
For More Information, Call: 

800/221 0834 
on ny st.t.)212/377*0369 
»r writ* Electronic Institute 
of Brooklyn 

4801 Avenue N (comer E. 48th StJ 
Brooklyn, NY 11234 


USED MACHINES 

(Video Games, Pachinko, etc.) 

USED PC BOARDS 
SPAKE PARTS 

For More Information, Please Contact 

CLOVER CORP. 

PARCIO IKEBUKURO 304, 1-44-2 HIGASHI IKEBUKURO 
TOSHIMA-KU, TOKYO 108, JAPAN 

TEL. (03) 982 5105 TELEX 2722419 CLOVER J 
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“IT’S TERRIFIC. THIS TRACK 
AND FIELD STYLE GAME IS THE 
ANSWER TO CONVERSION!” 


(See Kevin —/ converted my 
Donkey Kong'™ to ‘H.B.'s Olympics' 
and it did over $200 four weeks 
in a row. And it's still climbing!) 


—CLIFF BARNES 
4 x VENDING, KINGSMAN, KANSAS 

One of many satisfied customers! 


$375 


UP—MONEY-BACK GUARANTEE 


INSTANTLY CONVERTS THE FOLLOWING GAME SYSTEMS: NINTENDO —DONKEY KONG’™ and 
'DONKEY KONG JR.’™; CVS— INTERCHANGEABLE SYSTEMS: STERN— INCLUDING ‘SCRAMBLE’™; 
DEDICATED INTERCHANGEABLE GAME ALSO AVAILABLE. NO SOLDERING AND NO WIRING! 


(All kits include header, 
side decals, front panel, 
chips and module.) 


CALL 401/946-2077 
FOR IMMED. DELIVERY 


MONTGOMERY VENDING 

P O. BOX 3263 

820 ELMWOOD AVENUE 

PROVIDENCE, Rl 02907 




SELECT-A-GAME™ 

EASY INSTALLATION • INSTUCTIONS INCLUDED 

Kit Includes: Header, Front Panel, CPU Board, Game Module, 
Instructions, & 6 Month Warranty 

CHAMELEON® — A Chase and Shooting Game 


FOR SALE 

56 Used Fun Chicken and 

Rocket Toy Egg Machines 
$225 each or $200 all 

All running — Excellent condition 

J-P AMUSEMENTS 
717/752-5153 


AIRPORT® — Control traffic over a busy airport, then fly each 
plane to a landing. 

AMAZON RACE® — Speedboat race on the Amazon river 
dodging rocks, native canoes and crocodiles. 

★ 3 New, Exciting Games in 1 Conversion Kit 

★ Players select a game with the push of a button. 

★ Additional Games can be plugged-in to your kit. 

★ Fresh, new games every 3 months at a very low price, will keep 
customers playing, and give operators a good return on investment. 

★ Use any cabinet that has a Raster-Scan Monitor, such as Donkey Kong, 
Frogger, Galaxian, Pac-Man, Zaxxon, Centipede, Kangaroo, etc. 

Complete SELECT-A-GAME™ System 
with 3 games $895 

Each additional game $175 

To order, call or write: 

BRESNAHAN TECHNOLOGIES 
817/382-2112 

913 Cordell, Denton, TX 76201 — Distributors Wanted 


MS. PAC 
SPEEDY 

Variable 
Speed Kit 

$ 50 = 1 
$45 = 2-5 

TOMM’S 

We Ship Same Day! 

312 / 342-4420 
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dynomite «w* 

CONVERSION KIT * 

Fits: Pac-Man • Crush Roller • Make Trax or “Two Layer Boards" 

FAST ACTION MULTI LEVEL GAME, 
NO REWIRING! INSTALLS IN MINUTES! 


$225 ‘ 

Call 

91 6 / 363-3228 

TABLE 

or ^ 

UPRIGHT 

ALL GRAPHICS INCLUDED! pv 

*** ★ 


LARRY CAPLAN SIGN CO. 

P.O.Box 218 

Reisterstown, Maryland 21136 

Our Prices Cannot Be Beat! 

J350°°^ 

rM¥ r i 300 LETTERS 
aM ir I . is STEEL STAND 
ALL LIGHT 

*" ' ® ® <:< 100>00 DE p 0S | T 

301-833-5941 

Without Arrow $300.00 


ticket dispensers 

lor 

VIDEO GAMES 

AMOA SPECIAL 

$197.50* 

* while supply lasts, 
same 100% warranty 

HARBER TECHNOLOGY 
513/772-5053 


Central Valley Amusements • 8952 Quail Lane, Roseville, CA 95678 


? WHAT’S NEW ? 

A REMOTE CONTROL UNIT THAT 
CAN PERFORM THE FOLLOWING: 

1. Control up to 9 games from one master unit. 

2. Control games in other rooms. 

3. Universal and will work on any games: 

Even Poker, etc. 

4 Each master unit has its own code. 

5. Remove games by remote control. 

6. Tell how many games removed. 

7. Keep track of the games until you tell her to 

start over. 

8. Put games on the machine. 

9. Tell you how many games were put on the 

machine. 

10. Tell you how many coins were put in the 

machine. 

11. Fully factory warranted. 

ADVANTAGES: 

1A Eliminate knock off switch. 

IB. Eliminate need for internal bookkeeper. 

PRICE $245 

CALL ME COLLECT ANYTIME! 

TOM MARVIN ENTERPRISES 

P.0. Box 381556, Germantown, TN 38183 

901 / 755-5162 

901 / 754-6294 


VIDEO WARE HAS THE LOWEST 
PRICES IN AMERICA FOR 
LEGAL PRINTED CIRCUIT BOARDS 
AND COMPLETE KITS 

Sample Prices 


ELEVATOR ACTION. 495 

TIME PILOT '84 . 595 

SONY DELUXE 7 amp 
POWER SUPPLY. 38 


$349 

LOST TOMB. 

....$129 

395 

MOTORACE (USA). 

.... 395 

495 

ZOOM POWER. 

.... 29 

595 

10-YARD FIGHT. 

.... 595 


DELUXE ATARI 


38 

TRACK BALL (new).... 

.... 40 


And Many More Quality Kits & 
P.C. Boards At Great Prices! 

VIDEO WARE, INC. 

600 Clover St. 

Los Angeles, CA 90031 

213/225-1337 

Telex: 295379 TABLEVISION 
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CONVERT: 

GALAXIAN™ 
FROGGER™ 
MOON CRESTA™ 

Table or Upright 


DRAW POKER/HI-LO 


Fully adjustable options • % Hands coinage 

CONVERSION KIT 


ALL GRAPHICS niC 

CONTROLS 

INSTRUCTIONS 2-10 $195@ 


NO WIRING • NO DRILLING 

HARNESS TO MAKE TO DO 


Call 916/363-3228 ^ 

Central Valley Amusements Yy 

8952 Quail Lane, Roseville, CA 95678 W 


OK, B.F.G., prove it to me! 

If this will make money for me when buying and selling games, I’ll sign up for a trial 
subscription. Here’s my check for $11.50 to receive the next six issues. 

Name: ___ 

Address: _______ 

City, State, Zip: ____ 

B.P.G., 333 N. Queens St., Kinston, NC 28501 


ROUTE 


CLEARANCE SALE 

Centipede. 

$ 495 

Dig Dug. 

375 

Robotron. 

275 

Jungle King. 

595 

Super Pac-Man. 

425 

Ms. Pac-Man. 

495 

Joust. 

325 

Astron Belt. 

950 

Dragon’s Lair. 

750 

Cliffhanger. 

995 

M.A.C.H. 3. 

1595 

Moon Patrol. 

575 

Popeye . 

475 

Burgertime. 

475 

Ms. Pac-Man (mini). 

400 

30 DAY WARRANTY 

B & B VENDING 

1560 Edison St., Dallas, TX 75207 

214/747-0041 


OFFICES IN: Dallas, Midland/Odessa 

Amarillo and El Paso 

1 


Expert Level Reduced to Half Price! 

The original Expert Level kit for Pac-Man 
or Ms. Pac-Man is now available for $39.00 
per kit! Five minute installation, no buttons 
to add, guaranteed to increase collections! 
We pay postage. Send check or money 
order to: M.B.N. Electronics, Dept PM, 
262 Courtland St., Painesville, OH 44077 


PAY PHONES 

—mean— 

PROFITS 




IDEAL FOR: 

• Vendors 

• Restaurants 

• Service Stations 

• Lounges 

• Stores 




FEATURES: 

• Easy to Install 

• Access MCI/Sprint 

• Instant Cash Flow 

• Touch Tone 
or Rotary 

• Takes quarter/dimes 


Dealer & Distributor Programs Available 

For Information 

EMPIRE LIBERTY TELCO 
(612) 471-0143 
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COMMENTARY 


Video Games Are Good for Teens 

By Hadley Smith 


If loss of lunch money is causing a problem, then 
parents should make lunches for their children 
instead. You can’t play the games with sandwiches. 
—Hadley Smith, Age 16, Tahanto Trail, Harvard 


Some controversy has arisen in this country over 
video games. A lot of young people who play video games 
find them fun and entertaining. But some parents don’t like 
video games and don’t want their children to play them. 

When town officials receive complaints, they impose 
restrictions on the arcades which house the games. I feel 
this is very wrong. There have been similar movements in 
the past. 

Other tries 

In 1909, an ordinance was proposed in New York City 
to prohibit the admission of children under 16 from attend¬ 
ing movies unless accompanied by a parent. The reasons 
for this were that the shows were not run by “fit persons” 
and that kids stole to get money to attend. About 50 years 
later, there was a movement to “clean up” comic books. 

These two examples seem silly now. I think in 20 years 
the present movement against video games will seem silly. 
That is, unless we realize the foolishness of it and stop now. 
But let us look at the history of video games. 

In 1972, the first coin-operated video game was intro¬ 
duced to the public, and it was named Pong. It was based on 
the game of Ping-Pong and, though it is extremely primitive 
compared to today’s games, it became very popular. Then, 
in 1978, Space Invaders arrived in the United States. 
Helped by the popularity of the movie “Star Wars,” it 
became a great success and started the video game 
phenomenon. 

A few years later, Asteroids and Pac-Man were intro¬ 
duced and they further established video games as an 
exciting new form of entertainment that is here to stay. 

Between 50 and 75 percent of the game players are 18 
or younger. This is where the problem starts. Parents and 
other citizens who can’t adjust to this new form of entertain¬ 
ment try to ban the video games from their towns. 

All over the country, towns are taking action against 
video games. In Mesquite, Texas, a court battle has been 
raging on for nearly 10 years over a ban prohibiting minors 
unaccompanied by adults from playing video games. 
Dacono, Colorado, has a similar case in the courts. In West 
Warwick, Rhode Island, you must be 16 to play arcade 
games. A number of towns in California restrict minors 
from playing arcade games during school hours. But the 
case in Marshfield, here in Massachusetts, is indisputably 
the most famous one. 

In Marshfield, a ban was imposed by voters at a 1982 
town meeting prohibiting “any mechanical or electronic 
amusement device, whether coin-operated or not.” Excep¬ 
tions were made for home-use machines, and for coin- 
operated jukeboxes, pool, billiard, bowling, and athletic- 
training devices. Exactly what is left besides video games is 
not clear to me. 

Not long after this, the owners of nine business 
establishments—a bowling alley, a skating rink, three 

64 


stores, a restaurant and three taverns—challenged the ban. 
The case went to the Supreme Court, where the ban was 
left intact. 

Parents crusade 

Parents are usually the cause of these crusades 
against video games. Parents against video games would 
rather see their children playing baseball or some sport than 
running to an indoor arcade. They accuse video games of 
being addictive and taking away children’s money. They 
don’t like it when their children use lunch money on the 
games or play the games instead of doing homework. 
Parents also believe that all video games are violent. 

But, who should determine what is right for children— 
their parents or the state? Since the problem is obviously 
parent vs. child, the answer is with parents. The govern¬ 
ment shouldn’t even get involved. 

Old-fashioned people are going to have to adjust to 
modern entertainment. It is the parents’ responsibility, not 
the states’, to keep track of how their children spend their 
time and money. If loss of lunch money is causing a pro¬ 
blem, then parents should make lunches for their children 
instead. You can’t play the games with sandwiches. And try 
telling Pac-Man that all videos are violent. 

Some parents believe arcades are full of drugs, vice, 
and gambling, and generally have an unhealthy competitive 
atmosphere. But these are myths. A study by Dr. David 
Brooks of arcades in California found: In almost all of the 
arcades, there was a total prohibition of food, drink, and 
cigarettes. No gambling at all was observed. The 
atmosphere was found to be basically friendly. The primary 
competition was between man and machine. Certainly, 
parents should be concerned about the health and welfare 
of their children. Those who are concerned should find the 
time to determine for themselves whether the local video 
game arcades are suitable places for their children. 

Positive results 

To wipe out further doubts, I will now state nine 
positive aspects of video games: First, they are a blast to 
play. They are pure entertainment. Second, they improve 
hand-eye coordination. That is why therapists are beginning 
to use them to aid in the rehabilitation of the handicapped. 
Third, unlike television, radio, and movies, they allow us to 
interact. Fourth, they are now being developed to aid in 
children’s education. 

Fifth, the army is now using a modified video game to 
train officers in gunnery instruction. Sixth, they provide a 
vent for oppressions. Seventh, they are a pleasant escape 
from reality. Eighth, they are a good challenge. Ninth, they 
may even improve students’ grades. Most arcades offer free 
games for good grades on your report card. This gives 
students added incentive to do better in school, not worse. 

It should now be clear to the reader that video games 
are a friendly, exciting, new form of entertainment that 
brings enjoyment to many people. If a serious problem does 
develop, it is,the parents’ responsibility to deal with it, not 
the states’. • 


Reprinted from The Evening Gazette in Worcester, Massachusetts. 
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ON GAME REPAIRS AND DOWN-Tim. 




A POWERFUL DIAGNOSTIC 
TOOL 

Tests almost any color raster- 
scan video game regardless of 
manufacturer... including 
conversions. 

EASY TO USE. 

Novices and experts alike can 
trouble-shoot logic boards and 
monitors. 

FEATURES: 

• Dual audio amplifiers 

• Dual power supply- 
15 amps on 5 VDC 

• Built-in control ball 

• Two joysticks 

• Accepts any sync signals 

• Exclusive Color Inversion 
System 


REDUCES: 

• Down-time 

• Unnecessary repairs 

• Unhappy customers 

• Wasted time 

High Resolution/Data-Grade 
Monitor Available at Low-Cost. 

(Or, use with your own monitor.) 

90 DAY LIMITED WARRANTY. 

TOLL-FREE SERVICE 
NUMBERS. 

Anywhere in the continental U.S. 

fOOO 

17000 S. Waterloo Road 
Cleveland, Ohio 44110 
1-800-321-2778 


Ohio) 


PUNCH-OUT!!™ NINTENDO® of America Inc. 




















. . . and better than ever in the new 
game. Do! Run! Run! You run for your 
I$e as you' re pu rsued a rou nd a ; y 
^dimensional playing field, Up and 
down the stairs you race —just one 
step ahead of danger. A Sizzling / 
3nake whizzes past and cjits off your 
escape! Quickly you throw your 
powerball and run as more snakes, 
approach, rocketing balls pf flame. 
No time to get another powerball. 
Hurry! Roll the log and let it crush 
anything in its path. More monsters 
appear! How will you ever escape?! 
Non-stop action is in store for you in 
the latest Mr. Do! adventure from 
Universal. You’ll be breathless each 
time you play Do! Run! Run! 



Universal Sales Co., LTD 

1-7-7, Nihonbashi Horidome-cho 
sChuoh-ku, Tokyo 103, Japan 
Phone: 03-661-6004,6005 
Caoh^UNMANIFACT 
Telexf j§£348 (UN ICO) 


Universal Europe 

81 Tottenham Court Road 
London, WIA IEY, England 
Phone: 01-631-1713 
Telex: 892989 Elcoin 


Universal USA, Inc. 

3250 Victor Street 
Santa Clara, CA 95054 USA 
Phone: 408-727-4591 
Telex: 172247 (UNI USA SNTA) 








